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                            DONNA JAMES:  I think we have everyone

                   here from the Council and we have our guests.  We

                   have several people on the phone who I can tell

                   they're joining intermittently, so I'll

                   periodically remind them that they are on

                   listening mode only.  With that I will call the

                   meeting to order and thank all of you who are here

                   with us -- who are here with us in

                   Indianapolis.  We do have guests on speakerphone

                   who are on listen mode only; I'll probably have to

                   say that several times, my apologies.  And we're

                   here in wonderful Indianapolis at the Indy --

                            SARAH FISHER:  Indianapolis Motor

                   Speedway.

                            DONNA JAMES:  I've got to say it right --

                   Indianapolis Motor Speedway; it deserves all the

                   recognition.  One of our Council members, Sarah

                   Fisher, this is her business, this is what she

                   does.  And so this is an opportunity for us

                   firsthand to not only have our meeting in a

                   location where we can meet other women business

                   owners like Sarah -- I don't think they all own

                   race car driving and training businesses -- but it
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                   speaks to the diversity and the breadth of women

                   in our economy, and women as innovators, and our

                   ability to participate in every aspect of this

                   economy if we so choose.

                           What I'd like to first do is remind those

                   of you if you are on the call, if you've dialed

                   in, to please place your phone on mute because we

                   can hear every sneeze and every sniffle.  And

                   fortunately, we won't know who you are, but I

                   think you'd prefer that we not hear that.  Also,

                   it will make listening clarity a lot better for

                   the other folks who have dialed in.  So if all of

                   you who have dialed in please place your phone on

                   mute, that will help our other callers as well.

                   One of the things I like to do is make sure before

                   we get started that --

                            ANIE BORJA:  Please hit (star) 6.

                            DONNA JAMES:  Okay.  Do I need to repeat
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                   anything I said previously?

                            ANIE BORJA:  Just the directions for

                   those on the phone.

                            DONNA JAMES:  Thank you.  My apologies

                   for those of you on the phone, you may not have

                   heard us, we are learning some of our technology

                   here.  First of all, we have several individuals

                   who have dialed in.  This is a public meeting.

                   Unfortunately, you are on listen mode only.  If

                   you would, please, mute your line so that we will

                   have listening clarity for others who are on the

                   call as well because every sneeze and sniffle,

                   we'll all be able to hear.  Fortunately we won't

                   be able to catch your cold.  But I want to welcome

                   you and welcome those who are here in the room at

                   the Indianapolis Motor Speedway.  We are here in

                   Indiana because, one, we like to get around the

                   country and meet with women business owners from

                   various geographic locations and in various

                   disciplines.  And our very own Sarah Fisher, who

                   is a member of the Council, her business is race

                   car driving and training and so this is home for

                   her, this is where she works, wonderful,

                   spectacular place to have a business, but it also

                   highlights for us the opportunity that we
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                   represent as women in this economy to do whatever

                   we choose in whatever discipline that we choose.

                           And that leads me to do a brief

                   introduction to you about the Council, kind of who

                   we are, why we are, and what we do so that you

                   have some context for our work.  We are an

                   independent Federal Advisory Council.  We are

                   Advisors to the President, to Congress, and to the

                   Small Business Administration on issues that

                   matter most to promoting the growth of women-owned

                   small businesses.  There are 15 Council members;

                   not all of our Council members could be here, some

                   of them have dialed in.  We represent various

                   areas of the country, and I'll have my fellow

                   Councilwomen introduce themselves momentarily.  We

                   are not just bipartisan, we are a nonpartisan

                   Council, and that's part of the beauty of the work

                   that we do, is that we come together to look at it

                   from the perspective of what can be done in the

                   public sector with the Government, opportunities

                   in the private sector, continue to promote the

                   growth of women-owned small businesses.  It may

                   sound like a foregone conclusion as to why that's

                   important, and many of you know the statistics,

                   but when we were first created as a Council back
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                   in 1988 -- we've been in existence for quite a

                   while -- it really came on the heels of

                   understanding that during that time, if a woman

                   wanted to get a loan, she had to have a man cosign

                   for her or sign for that loan.  Fast-forward,

                   we're not living in those darker ages, but we are

                   still at a point where there are opportunities to

                   continue to dig deep on how we unlock the

                   potential for women to grow their businesses.  For

                   us to be better than 50 percent of the population

                   and of the workforce, and even though our growth

                   and graduation rates from colleges with Master's

                   and Ph.D.s continue to climb, women as business

                   owners only represent about 30 percent of women of

                   business -- of small businesses in our economy.

                   So if you think about unlocking potential:  What

                   if there were more of us?  What if we got closer

                   to 50 percent of small businesses being run and

                   owned and started by women?  We grow our

                   businesses faster -- I'm sorry.  We start more

                   businesses, but we don't grow them as fast as men

                   grow their businesses.  And I don't make that

                   comparison to say one is better than the other;

                   it's about comparison in terms of identifying

                   potential.  So to have growth rates that are twice



                                                                    9

                   that of men, but not to grow as large or as fast

                   is about opportunity.  And there are many

                   organizations that address trying to increase that

                   opportunity, but we are the only independent

                   Federal Advisory Group to Congress, to the SBA,

                   and to the White House.

                           So we have some women business owners in

                   the audience.  At the end of our meeting, probably

                   the last 30 minutes, we'll have an opportunity for

                   you to ask us questions.  We are required by law

                   to make our meetings public, so you're watching us

                   make our promise, so we're going to try to do it

                   as diligently and in as orderly a fashion as we

                   can.  Before I kick off the formal part of our

                   meeting -- and hopefully you have agendas in front

                   of you and some additional materials so that you

                   can follow along -- I would like to ask my fellow

                   Council members to please introduce themselves,

                   you know, tell us about their business and where

                   they're from so that you can have some context for

                   not only the talent, but the depth of experience

                   that we have on this Council.  I will start to my

                   right with Roz.

                            ROZ ALFORD:  Hi, my name is Roz Alford,

                   and my business that I own is ASAP Solutions
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                   Group.  And we're an IT professional services

                   group headquartered in Atlanta, a global company,

                   offices throughout the U.S.  I've got about

                   1,100 employees and I've been in business for

                   24 years.  And on the Council I'm representing the

                   Women Presidents' Organization, which is a

                   nonprofit group with about 2,800 members that are

                   Presidents and Owners of companies that

                   have generally it's $2,000,000 in revenues per

                   year.

                            TARA ABRAHAM:  Good morning.  I'm --

                   sorry about that.  Good morning, I'm Tara Abraham.

                   I'm the Chairman of Accel, Inc., which is a

                   contract packaging company in Columbus, Ohio with

                   about 1,000 associates.  And we assemble products

                   for Bath & Body Works, Victoria Secrets, Abbott

                   Labs, Net Jets.  I am the representative for

                   WBENC, which is a certifying body for women-owned

                   businesses which is about 11,000 members; we are a

                   nonprofit organization as well.  It's a

                   three-pronged approach.  There are corporations

                   that are members looking to do business with

                   women-owned businesses and then there's also

                   obviously the women business owners and then

                   obviously the staff that runs it as well.  So it's
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                   a privilege to be here and I'm honored to be a

                   part of NWBC.

                            GINA ROBISON-BILLUPS:  Good morning, I'm

                   Gina Robison-Billups.  I'm the CEO of the

                   International Association of Working Mothers, a

                   nonprofit organization dedicated to the economic

                   and social justice of working mothers globally.

                   We have two programs:  Women's Money Council and

                   the National Association for Moms in Business.

                   And I am a member of the NWBC representing the

                   National Association for Moms in Business.

                            DONNA JAMES:  That microphone is a little

                   awkward.  Pull that one out.  Thank you.

                            JAIME NACK:  Good morning.  My name is

                   Jaime Nack and I'm President and Founder of three

                   squares, inc.; it's an environmental consulting

                   firm.  We're headquartered in Santa Monica,

                   California, and we do have a branch in Latin

                   America.  We're focused on environmental employee

                   education and outreach activities and

                   sustainability plans for corporations, nonprofits

                   and Government agencies.  Thank you.

                            SARAH FISHER:  Good morning, I'm Sarah

                   Fisher.  This is my home, Indianapolis.  I've run

                   nine Indianapolis 500s, and as a result of that, I
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                   am the Owner and Founder of Sarah Fisher Hartman

                   Racing, which is an IndyCar team that competes in

                   the Indianapolis 500 Mile Race and the IndyCar

                   Series as well.  And I'm very honored to be part

                   of the NWBC.

                            DONNA JAMES:  And I'm Donna James.  I not

                   only Chair the Council, but I have my own

                   business, Lardon & Associates, where I work with

                   large public company corporations, primarily

                   through their Board of Directors on everything

                   from strategy to corporate governance, HR and

                   finance.  I also have small-company clients,

                   predominantly women in startup, that I also

                   provide consulting and support services for in

                   Columbus, Ohio.

                            FRAN PASTORE:  Good morning, my name is

                   Fran Pastore.  I am the Founder and CEO of the

                   Women's Business Development Council in

                   Connecticut.  I am a member of this Council

                   representing the Association of Women's Business

                   Centers, which is the advocacy group that

                   represents more than 106, I believe, funded

                   Women's Business Centers in the country by the

                   Small Business Administration.  And I have a

                   colleague here with me today, Katherine, from the
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                   Indiana Women's Business Center.  I'm honored to

                   serve on the Council, and thank you all for being

                   with us today.

                            KIMBERLY BLACKWELL:  Good morning, my

                   name is Kimberly Blackwell.  I am the Founder and

                   CEO of PMM Agency.  It's a full-service

                   communication and advertising firm based in

                   Columbus, Ohio.  The primary bulk of our business

                   is around corporate marketing and advertising.  I

                   am proud to say that we do have an

                   Indianapolis-based client in the sense of

                   USA Track & Field.  I am honored to be here and I

                   thank you for joining us today.

                            TINA BYLES WILLIAMS:  Good morning, my

                   name is Tina Byles Williams, and I am the CEO and

                   CIO of an investment management firm called

                   FIS Group and I started the firm in 1996 and we're

                   based in Philadelphia, Pennsylvania.  And I'm

                   honored to be here and thank you all for joining

                   us.

                            LEA MARQUEZ PETERSON:  Good morning, my

                   name is Lea Marquez Peterson.  I own a business

                   brokerage firm in Arizona that helps people buy

                   and sell businesses and does business valuations.

                   In addition, I'm the President of the Tuscan
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                   Hispanic Chamber of Commerce.

                            MAGDALAH RACINE-SILVA:  Thank you.  Good

                   morning, my name is Magdalah Silva, and I'm

                   President and Chief Executive Officer of DMS

                   International.  We're a Federal Government

                   Contractor.  We provide IT services, primarily

                   cyber security and training to the Federal

                   Government.  I represent WIPP, which is the Women

                   Impacting Public Policy; we are your voice and the

                   voice of over a million women on Capitol Hill and

                   actually to bring to the forefront the issues and

                   the concerns of women-owned businesses, and we're

                   delighted to be here this morning.

                            DONNA JAMES:  Thank you.  As you can see,

                   we are a small, but mighty team to cover the

                   United States.  There are three of our Council

                   members who could not be with us physically today,

                   but they are on the call.

                           One of the things we do in our meeting in

                   addition to covering our agendas, for this year in

                   some of the areas of research that we're drilling

                   into to help understand how we can facilitate

                   unlocking the potential of women, we have

                   educational aspects to our meeting so we can stay

                   up to date on what's going on.  And for a very --
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                   oh, whoops, I have one important thing, I can't

                   believe I almost forgot this, the staff of the

                   National Women's Business Council, a really small

                   and mighty team.  I know, Anie, you weren't

                   planning to do this, but would you come forward

                   and introduce your team?  I'd like to bring

                   forward the new Executive Director of the National

                   Women's Business Council -- I think she's about

                   60 days old now -- Anie Borja, to give a little

                   background on herself and to introduce her team

                   today.

                            ANIE BORJA:  Sure.  Thank you so much,

                   Donna.  I'm honored to be able to work with

                   this caliber of women, it's a real -- it's a

                   great opportunity and something that I've really

                   wanted to do for many years in my professional

                   career and I've been also very lucky to work with

                   some pretty stellar women on my staff.  One person

                   here who has just been my right hand for the

                   60-days-plus is Eun Kim; she serves as our

                   Director of Communications.  She's very talented,

                   very knowledgeable, incredibly diplomatic and

                   investigative, and I think that comes from

                   her background as being a journalist, which has

                   been a real asset to us where she just doesn't
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                   leave any stone unturned, so I thank her for

                   all of her work in putting together a number of

                   initiatives that we've run with over the last

                   60 days.  Katherine Stanley is also on my staff.

                   She works very closely with all of the operational

                   piece and just helps to keep the trains running on

                   time.  And Emily Bruno who is -- now I'm glad to

                   say I'm not the youngest person on staff now,

                   youngest meaning days-wise, as Emily; this is her

                   second week.  She comes as a complete pistol.  She

                   has experience both in the public and private

                   sector, which is a real benefit for us, has worked

                   at the State Department, has worked at PWC,

                   and just brings a real wealth of experience and

                   knowledge in the research area.  She is our

                   Director of Research and Policy, and is someone

                   that gives us real heft, and so I'm glad to have

                   her on board.

                            DONNA JAMES:  Thank you, Anie.  And so as

                   we move into our educational segment, we are very

                   fortunate to have with us today the Deputy

                   Administrator of the Small Business

                   Administration, Marie Johns.  I just found out

                   this morning, Marie is from this area.  We don't

                   think that's the only reason she accepted our
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                   invitation --

                                 (Laughter throughout room.)

                            DONNA JAMES:  -- because she has come

                   before this Council many times to bring us up to

                   date and has been a big supporter and takes very

                   seriously our recommendations -- excuse me -- and

                   the input from women business owners.  So I'd like

                   to ask Marie to come have a seat and bring us up

                   to date in terms of some of the programs and

                   initiatives underway to help women business owners

                   today.  Marie?

                            MARIE JOHNS:  Thank you very much, Donna.

                   And I have to say I have been -- have had the

                   privilege of being in the company of the Council

                   on a few occasions, but I always am so proud when

                   I hear the Council members introduce themselves

                   because we are very fortunate to have women who

                   are doing such magnificent work in so many

                   different categories spend their time to volunteer

                   to be part of this important advisory body, and so

                   I want to thank you all so much for that.  And

                   Donna, thank you for your gracious and sage

                   leadership of the Council.  We are always

                   fortunate to -- I always ponder how fortunate we

                   are to have you leading this body, and you have
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                   also been a real friend and thought partner for me

                   specifically in my role and I'm grateful for that

                   and I thank you.  I want to also thank the staff:

                   Anie, who was part of the SBA before we gave her

                   up to the Council; it's good to still be able to

                   see her, but she's doing very great work.  And

                   Eun, Katherine, you've been wonderful stalwarts in

                   keeping the Council going.  And Emily, it's great

                   to meet you and welcome to the National Women's

                   Business Council.  And I also want to thank Sarah

                   Fisher.

                           I, as Donna mentioned, I am a native of

                   Indianapolis.  For the locals in the room, a

                   longtime long-ago graduate of North Central High

                   School and Indiana University, so I truly am a

                   Hoosier even though I have lived in Washington now

                   for many years.  But I said to Sarah when I

                   greeted her this morning that being from

                   Indianapolis, I've been to the Speedway many

                   times, but have never had the opportunity to have

                   this kind of behind-the-curtain peek, and so it's

                   a real thrill to be here, so thank you for hosting

                   us and we're just proud of you in terms of being

                   the youngest woman, the fastest woman, building

                   your business around this important industry where
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                   you're breaking ceilings every day, it's wonderful

                   to see and we're grateful that you're part of the

                   Council.

                           And finally, in terms of acknowledgments,

                   I would be remiss if I didn't acknowledge our

                   great local team, Gail Gesell, who is our District

                   Director here in Indiana, and Ronda Crouch is

                   here, who is our Economic Development Specialist

                   but also one of the union leaders for the entire

                   agency, so it's always good to be in their

                   company, and my friend, Marianne Markowitz who is

                   our Regional Administrator came down from Chicago,

                   and so we're grateful for that.  And of course my

                   traveling companion and right hand, Jay Tansey,

                   the enlightened man in the room --

                                 (Laughter throughout room.)

                            MARIE JOHNS:  We have to -- we have to

                   acknowledge, have to acknowledge him as well.  So

                   we had a wonderful meeting yesterday where I

                   know where I thanked some of the Council members

                   for their participation, but we also convened a

                   group of women who are leaders of various

                   women-serving organizations, particularly focused

                   on women in entrepreneurship, and so some of the

                   things I'm going to report will be information
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                   that we also shared at that time, but they are

                   statistics that I believe are so powerful they

                   bare repeating -- because they are things that we

                   need to understand and factor into the important

                   work that we all have ahead of us -- and that is

                   40 years ago 5 percent of businesses were owned by

                   women, 5 percent, and today that number has grown

                   to 30 percent.  As Donna mentioned in her opening

                   remarks, we are very excited about that growth,

                   but we know that there can be even stronger growth

                   if we are working together as closely as possible

                   to pool resources and to connect the dots because

                   women are terrific entrepreneurs, we are natural

                   jugglers, it's the nature of our lives, and we

                   have assets and skills and the heart to bring to

                   starting businesses and so we want to make sure

                   that women are starting businesses at a fast -- at

                   the fastest rate possible in our country because,

                   as we know, the economic recovery is underway, we

                   are moving in the right direction in the economy,

                   but we also know that gaps remain and there's

                   still more work to be done and that's why women's

                   business ownership is so critical to keeping our

                   economy moving forward.

                           At the SBA we know that our work is
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                   important, too, to women's business ownership

                   because for several reasons:  First of all, an

                   SBA-backed loan is three to five times more likely

                   to go to a business that's owned by a woman or a

                   minority business owner, and so that's an

                   important part of the access to capital story.

                   Since President Obama took office, we've supported

                   more than twelve -- almost twelve-and-a-half

                   billion dollars in lending to over thirty-five

                   hundred -- just under 36,000 -- excuse me --

                   36,000 women-owned businesses.

                           And I wanted to share just a few success

                   stories that I think really make the case as

                   strongly as any other stats that I could share.

                   Last week we had a recognition of our 8(a) firms,

                   those that had been recognized from across our ten

                   regions.  And the Region IX winner was a very

                   impressive young woman, Payal Kamdar, and Payal

                   has founded a firm, VSolvit, LLC.  And what she

                   does is she is a -- she founded the company as a

                   defense contractor and an IT support firm, but

                   what the niche she has carved out for her firm --

                   which is really exciting -- is that she uses a

                   mapping technology to really provide solutions for

                   a variety of Government agencies.  And in fact,
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                   she had just recently completed a project for the

                   Department of Agriculture that is titled "Know

                   Your Farmer, Know Your Food" where because of the

                   product that VSolvit had produced for the

                   Department of Agriculture, you can see -- have a

                   visual representation of -- where food sources are

                   located and can literally map that back to what

                   appears in your market and where that food comes

                   from.  And so she has been doing very innovative

                   work and just recently successfully bid on a

                   five-year/$15 million contract, so she has used

                   SBA services and calls our resources "oxygen" for

                   her small business.

                           Another company that I visited in Arkansas

                   recently, Kerry McCoy.  Now, she has been in

                   business for 30 years.  She started her business

                   at the age of 20 with $400.  She's a CEO -- well,

                   Owner and Founder of Arkansas Flag and Banner.

                   And what Kerry does is produce all manner of

                   flag-based paraphernalia, from flags themselves

                   to -- well, I'd just have to say you have to see

                   it to believe it.  You could never imagine that

                   there were so many flag-based items that one

                   could have, but Kerry has this most fascinating

                   factory that we visited, and again the fact that
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                   she's been in business 30 years is quite a

                   testament to her staying power.  And she's located

                   in an area in Arkansas where the economic

                   development is really needed in the jobs and so

                   she's in addition to being a great business owner,

                   she also is a terrific contributor to the

                   community and provides much-needed jobs.  And

                   she's had two SBA loans over the course of her

                   business and she also is doing more exporting and

                   so she's been using our resources to assist her in

                   that regard.

                           And then later today Gail and the team and

                   I will visit Wanda Williams here in Indianapolis

                   who is President of Williams Cylinders & Controls.

                   And she has grown her business with the help of an

                   SBA 504 Loan, so that's allowed her to build out

                   her facility and she's also used the 8(a) Program

                   to get Government Contracting, particularly with

                   the U.S. Navy.  And I should also note that she is

                   the Founder of the NAWBO Chapter here in

                   Indianapolis.

                           So these women are representative of the

                   thousands of women that we connect with over the

                   country.  There are -- as I mentioned yesterday in

                   our comments, we have the Women-Owned Small
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                   Business Repository that's in place now.  We have

                   just under 12,000 women registered in the

                   Repository as a result of the Women's Contracting

                   Program.  Since the launch in 2010, over

                   $56 million in contracts have been awarded to

                   women-owned small -- Federal contracts have been

                   awarded to women-owned small businesses, and while

                   that's a good number and we're very proud that

                   this rule was implemented under this

                   Administration, we know that we can build on that

                   56 million and that's where we're going to be

                   looking for your help to make sure that we're

                   connecting with women-owned businesses, wherever

                   they are, to make them aware of the Women-Owned

                   Small Business Program and connecting them to

                   opportunities in the Federal sector.

                           Fran is here and we're so grateful for the

                   partnership of our Women-Owned Small Business

                   Centers.  As Fran mentioned, we have 106 around

                   the country; we opened 17 new ones just over the

                   last two years.  And through our WBCs, we've

                   counseled and trained over a half a million

                   clients, and so that work we want to -- we

                   build -- we build on because our WBCs, our Women's

                   Business Centers, are a critical part of our



                                                                    25

                   Resource Partner Network and we know that they

                   make a difference in terms of counseling women and

                   leading them to entrepreneurship or to growing

                   their -- the businesses that they've already

                   established.

                           We've had a recent new initiative, the

                   Encore Entrepreneurship Effort, which is our

                   partnership with the AARP.  We just had National

                   Mentor Day on October 2nd which was very well

                   received around the country, and we are hosting

                   webinars throughout this -- I'm sorry -- and we

                   have made a pledge that we're going to assist

                   100,000 new Encore Entrepreneurs.  And someone

                   reminded me the other day, sometimes I forget how

                   old I am, said:  Well, Marie, you're an Encore

                   Entrepreneur.  Because after I had a lengthy

                   career at Verizon and once I retired, I started my

                   own small business, and so, yes, I am because

                   I'm certainly a card-carrying AARP member, and so

                   I am the example of an Encore Entrepreneur, but

                   quite frankly people in the 50-plus age

                   demographic are starting businesses at record

                   numbers, and many of those are women, and so we're

                   really excited about what we know we're going to

                   be able to accomplish with this connection with
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                   the AARP which has an amazing media and

                   communications machine, and so to be connected to

                   that and working in partnership with AARP, our

                   Resource Partner Network, we know that we've got

                   terrific opportunities for helping more seasoned

                   women start more businesses and create more jobs.

                           And finally I wanted to touch on the fact

                   that it is -- that October is National Small

                   Business -- National Women's Small Business Month,

                   and we've been hosting a series of webinars

                   through the month aimed at helping both aspiring

                   and established women business owners learn more

                   about the resources that the SBA has to offer.

                   The next -- in fact, the last webinar is scheduled

                   for next week, Thursday, October 25th, at

                   2 p.m. Eastern Standard Time, and it will focus on

                   opportunities for young women entrepreneurs.  So

                   anyone listening, if you are interested in

                   participating, please go to the website,

                   www.sba.gov to sign up and to get more

                   information.  So in closing -- and Donna, I hope

                   there will be opportunity for questions.  Is

                   that --

                            DONNA JAMES:  Absolutely.  We hope to

                   have about 30 minutes afterwards.
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                            MARIE JOHNS:  All right.  So as I close,

                   I just wanted to again thank the Council for

                   giving us your time and the benefit of your

                   tremendous experience.  We're grateful for the

                   members of the public who have either shown up

                   here, who are with us here in person, or who are

                   on the line.  And we have such tremendous

                   opportunity in terms of growing women business

                   owners.  And at the SBA and in my travels around

                   the country what I continue to know to be true is

                   that we still have an awareness gap, we still have

                   the opportunity to connect many more women to what

                   we have available at the SBA, the tools that they

                   can use to start their businesses, and so we want

                   to work as closely with you as we possibly can to

                   redouble our efforts to reach every woman we

                   possibly can who can take advantage of our

                   resources and do something wonderful in terms of

                   creating a business.

                           You know, I have my grandfather; growing

                   up my grandfather was a small businessperson, and

                   so the passion that I have for small businesses

                   and how important they are is something that's

                   not at all theoretical, it's something that I

                   lived, I saw my grandfather's work.  And I don't
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                   often -- I don't mention her often enough, but my

                   grandmother was in the yoke with him at every

                   step.  Even though she was the mother, they were

                   the parents of five sons, she was very much a part

                   of the business, and their sacrifice really put

                   our family on a whole different chart, charted a

                   whole different path for our family to put us on

                   the path to be able to be -- get an education and

                   to enter the middle class small businesses.  And

                   so small businesses, I cannot say how deeply I

                   feel about their importance in the economy because

                   it's not just building a business, it's not just

                   providing, you're not just providing opportunity

                   for your employees, but you're really building

                   communities, and we just want to see more and more

                   of that happen.  And so I thank you again for

                   allowing me to spend some time with you this

                   morning and be happy to take any of your

                   questions.

                            DONNA JAMES:  Marie, thank you.  I'll

                   remind the folks here in the room that this is a

                   public meeting, but we have to reserve a time for

                   questions from the public, but you will get to

                   spend one-on-one time with Marie later this

                   afternoon if you stay for the roundtable portion,
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                   if you signed up for it already because you've had

                   to pre-sign, and because of that I'll give a brief

                   moment if there are questions from the audience

                   because some of them may not be able to come back.

                   But I want to start with the Council members, if

                   there are any questions for the Deputy

                   Administrat -- Deputy Director, to please share

                   them.  Any of the programs or anything that she

                   didn't talk about that you're curious about from

                   over the past year, past six months?  Yes, Lea

                   Peterson?

                            LEA MARQUEZ PETERSON:  Thank you.  And

                   thank you so much for spending time with us this

                   morning, we really appreciate that.

                            MARIE JOHNS:  Thank you.

                            LEA MARQUEZ PETERSON:  I'm from Arizona,

                   and our economy is so dependent on Mexico to the

                   south.  I've seen the SBA take initiative with a

                   lot of international programs in terms of

                   exporting, and I think that's a huge opportunity

                   for women-owned business throughout the nation,

                   much less Arizona.  Can you talk a little bit

                   about that, please?

                            MARIE JOHNS:  Yeah, I'd be happy to, Lea.

                   And you're absolutely right, exporting is a
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                   tremendous opportunity.  Growing -- the

                   participation of American small businesses

                   participating in exporting is growing, but there's

                   still so much more upside potential.  President

                   Obama signed the Small Business Jobs Act in the

                   fall of 2010, which I've talked to you about in

                   the past.  But one of the fundamental tools that

                   the SBA received as a result of the Small Business

                   Jobs Act was to strengthen our capacity to support

                   small businesses who wanted to get into exporting.

                   The President also announced a National Export

                   Initiative saying that by the end of the year

                   2014, we were going to double U.S. exports, and

                   we're on track to meet that goal.  What we have

                   specifically done, each of our District Offices

                   has a District International Trade Officer in

                   place, so there's someone in each one of SBA's

                   District Offices to support international trade.

                           We've also worked closely with our

                   Resource Partners like Fran's organization around

                   the country to make sure that we are providing

                   training and helping our W -- Women's Business

                   Centers and Small Business Development Centers

                   have the capacity to help more in supporting

                   exporting.  We just announced about three weeks
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                   ago the second round of STEP grants, State Trade

                   Export Promotion, STEP grants, and most states in

                   the union participated, and so there are -- there

                   are local dollars available, there's a $30 million

                   opportunity, and most states took advantage of

                   that and they now have dollars at the state level

                   to help build the state capacity to support

                   exporting so that we're working as a true

                   comprehensive system, Federal/State supporting

                   that small business to take advantage of exporting

                   opportunities.  So I would urge anyone

                   who's interested in more detail either to contact

                   their local SBA office or certainly look at our

                   website because there's a wealth of information

                   and a real push to help more businesses enter the

                   exporting arena.

                            DONNA JAMES:  Magdalah?

                            MAGDALAH RACINE-SILVA:  Deputy

                   Administrator, we thank you so much for being

                   here.

                            MARIE JOHNS:  Thank you.

                            MAGDALAH RACINE-SILVA:  And you really

                   connected with us when you talked about the story

                   with your grandparents.  And I think what was the

                   most important and significant is you talked about
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                   the impact to the community.  And as women-owned

                   businesses, we are mindful of the fact that we're

                   not only trying to grow businesses, but we're

                   trying to grow communities.  Can you talk to us a

                   little bit about the Women's Procurement Program

                   within the SBA?

                            MARIE JOHNS:  Yes.  As I mentioned, we

                   have just under 12,000 women-owned businesses who

                   are registered in the Women-Owned Small Business

                   Repository, because as you know, the Women-Owned

                   Small Business Program is a Self-Certification

                   Program, so you can -- WBENC I know is here, is

                   represented, and we're so glad to have you at the

                   table, because you are one of our major partners

                   as well in the certification for the women-owned

                   small business.

                            TARA ABRAHAM:  Right.

                            MARIE JOHNS:  So you -- a woman -- a

                   woman-owned business could choose to go through a

                   third-party certifier or self-certify.  And as I

                   mentioned, we've seen about $56 million in

                   contract value since the inception of the program.

                   But where we are focused now is just how to grow

                   that number, want to make sure we get more women

                   in the Repository and we want to grow the number
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                   of contracts.  And we're also looking at --

                   looking at the programs.

                           As I mentioned, the law was on the books

                   for over 11 years.  We -- the rules were just

                   written to put the law into place under this

                   Administration, so now we need to see:  Okay, are

                   there any midcourse tweaks that we need to

                   consider in terms of how the rules are written?

                   But really, we really couldn't do that until we

                   had some good experience in the way the program

                   was operating, so we're looking at that as well.

                           But the other thing that we've done, I

                   should mention, is we have created an online

                   curriculum called GC Classroom, or Government

                   Contracting Classroom, and we are doing a number

                   of things with this online resource, and we

                   specifically focused on putting it online because

                   so many entrepreneurs can't just sit at a class, I

                   mean some can be at a class at 6:30 on Wednesdays,

                   others can't, but we wanted to make sure that

                   there was a robust opportunity online so that

                   women can tap into it whenever they have the time

                   to do so.  But the Government Contracting

                   Classroom is focused on helping small business

                   owners figure out how to navigate the Federal
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                   Government Contracting maze 'cause it is a -- as

                   you well know, it can be a daunting process, so

                   what the GC Classroom seeks to do is to help

                   demystify it.  But there are also courses on the

                   GC Classroom that are specifically focused for

                   contracting officers because what we've recognized

                   is they needed to be trained to understand how the

                   Women-Owned Small Business Program worked so that

                   they can make maximum use of it at their agencies.

                   So the GC Classroom is a -- I'm very proud of what

                   the team has done in this -- by putting this

                   resource online because it's meeting direct needs,

                   not only for Government contractors and small

                   businesses who are looking to get into the

                   program, but we also just launched an 8(a)-focused

                   course on the GC Classroom to help make sure that

                   as companies are coming into the 8(a) Program that

                   they are coming onboard in the strongest possible

                   position so that they don't waste any of those

                   precious nine years, because I've heard in my

                   travels that some companies came into 8(a) perhaps

                   prematurely --

                            DONNA JAMES:  Uh-huh.

                            MARIE JOHNS:  -- and two, three years

                   went by before they knew it and they really
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                   weren't able to take advantage of those three

                   years, so we've developed this pre-8(a) curriculum

                   so that people can come into the program,

                   women-owned businesses and others, in the

                   strongest possible position.

                            DONNA JAMES:  Marie, I'd love to take one

                   more question, but it would have to be a quick one

                   because she needs to move on.  I'm going to take

                   this one --

                            MARIE JOHNS:  Okay.

                            DONNA JAMES:  -- out of order for the

                   public because some of you may not be able to

                   stay.  But you need to state your name so that we

                   can get that on the record.

                            (FELECIA ROSEBURGH):  Felecia Roseburgh

                   with the State of Indiana.  Hi Marie.

                            MARIE JOHNS:  Hi Felecia.  How are you?

                            (FELECIA ROSEBURGH):  I'm wonderful.  How

                   are you?

                            MARIE JOHNS:  Good.

                            (FELECIA ROSEBURGH):  Thank you for being

                   home again.  It's good to see you.

                            MARIE JOHNS:  Good to see you, also.

                            (FELECIA ROSEBURGH):  As a representative

                   for State Government, I represent the Minority
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                   Women's Business Enterprises Program with the

                   State of Indiana.

                            MARIE JOHNS:  Uh-huh.

                            (FELECIA ROSEBURGH):  Thank you for

                   sharing with us about the import/export

                   opportunity which we can bring into our office.

                   What successes have you seen in terms of the SBA

                   working with State Governments?  And can you

                   provide some innovative examples of how State

                   Government has effectively worked with the SBA?

                            MARIE JOHNS:  Well, the State Governments

                   are a huge part of the network, and that's why the

                   State -- the STEP grants were targeted to State

                   Governments, because when helping small businesses

                   grow, there really needs to be a -- the word is

                   somewhat overused right now, but I'm going to use

                   it again -- an ecosystem, and there has to be a

                   system of support.  And what we do, and certainly

                   Gail Gesell here in Indiana is a great example of

                   that, the SBA is in a great place to be a

                   convenor:  We can bring together State resources,

                   Local resources, you know, if you're -- if you're

                   based in Indianapolis, in the City's Economic

                   Development function, as well as helping to

                   connect other Federal resources that could be
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                   useful, so that's why I always urge people who are

                   interested in supporting small businesses, is to

                   connect with us, connect with the SBA, because we

                   really can be that important front door, if you

                   will, to help connect all the resources that are

                   available to support a small business, so because

                   we have our network that includes organizations

                   like Fran's Women's Business Development Center in

                   Connecticut, but we also have Women's Business

                   Centers right here in Indianapolis; come to the

                   SBA.  We can be the conveyor to help pull all

                   those pieces together.

                            DONNA JAMES:  Felecia, thank you.

                            MARIE JOHNS:  Okay, thank you very much,

                   Donna, and thank you everyone, and I look forward

                   to the roundtable this afternoon.

                            DONNA JAMES:  Thank you, Marie.

                   Katherine, would you do me a favor?  I know I

                   probably scared you there.  I left all my notes.

                            KATHERINE STANLEY:  (Indicating)?

                            DONNA JAMES:  Yeah.  Thank you, Marie.

                   And as she indicated -- thank you -- she will be

                   back for the roundtables right after the lunch

                   hour.  What I'd like to do next is move into sort

                   of the work part of our agenda.  And one of the
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                   things, for me it's important for you as an

                   audience and participant from the public

                   perspective, is to have some insight kind of

                   strategically in terms of how we're structured and

                   how we work so that as we go through our reports

                   and our dialogue, you'll have some context for,

                   you know, how we operate and our focus.

                           When we reorganized the Council and came

                   together roughly in about April, May time frame of

                   2011, we had our own sort of strategic

                   administrative thinking session to make sure we

                   were all on the same page in terms of

                   understanding our charge and how we would approach

                   it.  So, you know, succinctly as we think about

                   our mission, we know it's to sort of decode or

                   unlock the potential in growing women-owned small

                   businesses, but also a part of our mission is to

                   be a trusted convenor of women-owned small

                   businesses through organizations and individuals,

                   and that trust end is important, and a trusted

                   advisor to the Governmental agencies and entities

                   that we work with.  So we are right in that nexus

                   of opportunity of understanding, translating, and

                   then informing and driving initiatives that will

                   help to continue to move the needle because we try
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                   to stay very connected to you and also very

                   connected to the folks we advise in Washington.

                           The way we go about trying to do that job

                   strategically, we have sort of four planks that

                   we -- or platforms that we try to make sure we're

                   operating effectively under.  One, we have to have

                   the right relationships:  With Congress, with the

                   White House, with the SBA, with women business

                   owners, women-owned small business organizations,

                   Governmental agencies, private sector partners.

                   Right relationships.  And that is a lot of work.

                           A robust research agenda.  A big part of

                   what we are charged with doing is getting

                   information, hardcore data backed up by anecdotal

                   data, and sometimes we get anecdotal stories and

                   information, that's where the conversation with

                   you gets to be important, it may be just your

                   story, but it may be a story that's being told

                   10,000 times over because there are other women

                   businesses in the same situation.  And we get to

                   be that listening ear and it helps us to drive

                   research.  We think of our research in two ways:

                   Baseline measures.  We have to as boring as

                   sometimes statistics can be, and I apologize to

                   all the statisticians out there who just love this
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                   stuff, it's important to get the right data and to

                   make sure it's fact based and it's informative.

                   If it's going to drive policy or change programs,

                   people have to know that it's based on

                   methodologies and information that they can rely

                   on.  And baseline data, something as simple as the

                   change in the number of women-owned small

                   businesses.  As simple as it sounds, not an easy

                   thing to track over a period of time, but we also

                   want to do research that is insightful, very

                   targeted and specific about unlocking potential,

                   so baseline research.

                           And then the things that we try to drill

                   down and gain some insight, sometimes on issues

                   that are very data driven and sometimes on issues

                   that are more qualitative, but still important in

                   terms of driving the growth.  So I've said Right

                   Relationships, Robust Research.  The third

                   platform is Relevant Recommendations.  I had a

                   conversation with an individual once that said:

                   Well, Donna, you know, we'd like to see some new

                   recommendations.  Love to give new recommendations

                   when we can see that the old ones are being acted

                   upon.  So sometimes we may sound a bit repetitive

                   in our recommendations, but it's because there are
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                   issues that are out there that it takes time for

                   them to gain traction and people to figure out how

                   best to implement and execute.  You heard Marie

                   talk about the Women-Owned Small Business Rule:

                   Ten years to finally move it to implementation,

                   and now we're working on effective execution.  So

                   a part of our job in this role and you in the

                   women's business community is to be pleasantly

                   persistent most of the time, but being persistent

                   but persistent around the issues that matter most.

                   So Relevant Recommendations.  Whether they're

                   policy-related programs from the Government or the

                   private sector, whether it's recommendations that

                   affect a startup, whether it's a recommendation

                   that affects a woman who's grown her business to,

                   you know, 50 or 100 million or more and is ready

                   for an exit strategy, we cover the spectrum in

                   terms of recommendations.

                           The fourth platform is one that I think

                   pays homage to the heritage of this Council and

                   why it was started and making sure that it

                   continues, not just continues to exist, but

                   continues to exist in a way that's meaningful and

                   relevant along the first three platforms, so

                   Continuity.  Continuity of quality membership
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                   through the Chair, which this is a Presidential

                   appointment, and so when we have changes in

                   Administration, there's a change in this seat

                   (indicating) as well.  Continuity in the Council

                   members; whenever there's a change in

                   Administration, there is a tendency for the

                   Council membership to drop off because these

                   ladies are Federally appointed for three years.

                   And so this infrastructure has to be in place to

                   make sure that as they roll off, new members roll

                   on.  And so continuity in the composition, a very

                   diverse group of women, and continuity in the

                   level of engagement.  If we're going to have right

                   relationships, you know, it probably takes more

                   than the 15 here and, you know, the staff that we

                   have, a lot of relationships that we have to stay

                   connected to.  So I wanted to give you that

                   context from a strategic standpoint in terms of

                   how we operate in the environment we operate in.

                           Now, the way we execute against this

                   strategic platform, we have the staff and they are

                   organized and aligned against three committees

                   that we've established to help us drive this work.

                   And you're going to hear from committee

                   chairpersons and hear from committee members
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                   around the work they're doing.  One of our

                   committees is the Outreach and Communications,

                   aligns very nicely with how do we stay aligned

                   with the right relationships?  The other committee

                   is the Research and Policy Committee, how do we

                   make sure in between our meetings we are driving

                   the research that this group has decided needs to

                   be addressed, that we're following through,

                   working with the staff on understanding that

                   research, and then translating to the extent it's

                   possible into recommendations, or just sharing it

                   broadly so that people can be aware of the status

                   of women-owned businesses in our community.

                           And the last one is the Education and

                   Recommendations.  And we say Education and

                   Recommendations, we have to stay educated, so

                   talking to our constituents, you; talking to

                   people in Administration is important, but then

                   they need to lead to relevant recommendations.  So

                   we have three committees that you will hear from

                   in addition to the staff about the work we have

                   underway.

                           So I apologize for that longwinded

                   presentation, but I thought it was important to

                   create context so it doesn't sound like there's



                                                                    44

                   just a bunch of noise going on up here as people

                   report out.  With that, let's move into the

                   agenda, ladies, starting with the Communications

                   and Outreach Group.  That committee is led by

                   Jaime Nack, but I think -- Anie, are you going to

                   kick this off with a brief update on some of the

                   engagement activities so the full Council can be

                   aware of some of the work that's underway with you

                   in collaboration with the committee?

                            ANIE BORJA:  Thanks.  I've been

                   working very closely with the Communications and

                   Outreach committee members on this.  Just a brief

                   overview of what we've been doing on these
	
 			  over the last year, concentrated here in

                   the last quarter, is a lot of outreach and

                   engagement, building of relationships, mending of

                   some relationships, creating new relationships.  A

                   huge thing that we've been doing is doing a lot of

                   outreach on the Hill, talking to a lot of the

                   staff of different members both from the House and

                   the Senate side, in particular the Senate's

                   Committee on Small Business and Entrepreneurship

                   and then the House's Small Business Committee as

                   well, have met with a number of staff from

                   Senators Ayotte and Gillibrand, Rubio, Cardin,
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                   Scott Brown, Snowe, Landrieu, the Chair and the

                   Ranking Member there, Senator Shaheen, Cantwell,

Hagan; Representative Graves -- just to give you a 

sample of those things.  

And what we've had in those conversations

                   are something very important, and that is

                   educating around the work of the Council, hearing

                   from them of what's rising above the fray of what

                   they're actually hearing from their constituents,

                   what's important in their states and in their

                   regions and seeing ways in which we can work

                   together.  And I think there are really exciting

                   opportunities for a lot of these just across the

                   country since we have such a great swath across

                   the country as members of this Council to be able

                   to work much -- much closely with the members,

                   we're working in that way on the Hill and

                   continuing those, those relationships.

                           A second piece that we're doing is really

                   working with the Administration.  So as Donna

                   mentioned -- we are working to be

                   trusted Advisors for Congress, but also to the

                   White House and to the SBA.  So in large part, in

                   order to be trusted, we have to continue those

                   relationships and build them quite closely.  We have
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                   been lucky to have very close relationships with a

                   number of program offices at the Small Business

                   Administration, and we work in detail with their

                   Government Contracting in particular as we look to

                   access to markets and look at how we can improve

                   those and continue to drive and move the needle

                   forward, so do a lot of work with their Government

                   Contracting and Business Development and a lot of

                   work with Entrepreneurial Development.  You heard

                   Marie speak to some of the programs like Encore

                   Entrepreneurs.  We do -- you know, they do things

                   with Boots to Business where women veteran

                   business owners are a big piece, too.  

                   Entrepreneurs Over 50, Women Entrepreneurs Over

                   50 -- there's a lot of real richness there that

                   we can actually do with them, so I continue to

                   work with the OED team and very closely with

                   the Administrator's Office and the Deputy

                   Administrator's Office, so I just make sure that

                   we’re touching base with each other.  And then on

                   the White House side, have really looked to make

                   lines into not just the Council on Women and

                   Girls, but also looking directly at the economic

                   piece because we really are looking at things on
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                   how we can drive forward the economic

                   participation of women.  So in that way I've had

                   conversations with the National Economic Council

                   Staff, with the Council of Economic Advisors

                   Staff, with the Domestic Policy Council, with the

                   Office of Public Engagement as well, just making

                   sure that we hit all of the alphabet soup -- if

                   you will -- in the Administration, that we're

                   covering the bases and we're seeing where we can

                   calibrate where we may be working towards the same

                   mission but in different ways.  I think that

                   there's a lot to be said about a lot of different

                   roads leading to the same place as long as there's

                   not a lot of duplicative efforts happening there,

                   so we look to mitigate those and then look for

                   ways to really strengthen other areas.

                           And then in the private sector, which is

                   something that is very important and near and dear

                   to me and a number of women on this Council

                   because we're comprised as really a private sector

                   group that look at ways in which we can lean

                   forward, drive forward, and grow, innovate and

                   scale women businesses.  These ladies know

                   firsthand on how to start, how to bootstrap, how

                   to scale, looking at debt financing, looking at
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                   equity, that sort of thing, and so have spoken

                   with different corporations like American Express,

                   Goldman Sachs, Microsoft, and have a number of

                   different partnerships in the pipeline where I'm

                   working very closely with this committee on

                   building ways in which we can partner and look at

                   public/private partnerships, and so in that way we

                   hope to grow.  And so I'm going to let Jaime --

                            DONNA JAMES:  That's great.  Yeah.  Do

                   you want to turn it over to Jaime and let her do

                   her committee report?  And then we'll ask for

                   questions from the Council.  And just, ladies --

                   you know -- do what you do free form, be free flow

                   with your questions or comments.  Jaime Nack, who

                   Chairs the Outreach & Communications Committee.

                            JAIME NACK:  Okay, thank you.  Thank you,

                   Anie for the report out.  It's been a real

                   pleasure chairing this committee.  And I have four

                   Council members:  Kimberly Blackwell, Lea Marquez

                   Peterson, Fran Pastore, and Gina Roberts --

                   Robinson-Bullips (sic) who have been working

                   really hard on accomplishing our goals that we've

                   set out early on, earlier on this year.  So but

                   when we met for the first time as a committee, we

                   talked about trying to identify three targets that
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                   we wanted to work on throughout the year.  And I

                   want to go through those three targets with you

                   here today and then I'm going to ask my fellow

                   Council members to report out on their efforts.

                           The first one was to encourage increased

                   participation from NWBC Council members and also

                   to be able to report and track that participation,

                   because as you can see, we are a very diverse

                   group and we also represent many different regions

                   across the United States and so we wanted to be

                   able to track all of the efforts of the various

                   Council members throughout the year so that we had

                   a master document that we'd be able to report out

                   through our final report at the end of the year.

                           The second item was to engage our major

                   constituents.  So as Anie reported out earlier,

                   the White House, the SBA and Congress are three

                   key constituents that we try to engage with on a

                   regular basis and we wanted to make sure that we

                   had a targeted effort to keep those three

                   constituents engaged, aware of our efforts, aware

                   of our activities, our events, our research

                   targets throughout the year.

                           And the third target was to outreach the

                   leadership of major Women's Business
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                   Organizations.  And we've been able to really

                   capture and work closely with several major

                   Women's Business Organizations throughout the

                   year, and we had a wonderful event yesterday in

                   Washington, D.C., which I will again defer to Gina

                   to report out on that.  So first off, on our first

                   item:  Encourage Increased Participation from NWBC

                   Council members, I'd like to ask Fran Pastore to

                   give an update.

                            FRAN PASTORE:  Thank you, Jaime, and it's

                   been fun and exciting to serve on this committee,

                   a lot of energy.  So one of the things that we've

                   done with regard to engaging the Council members

                   by way of conducting outreach is that we've

                   created a process by which to record and capture

                   the activities of each individual Council member.

                   We've created -- there's an e-mail address that

                   Council members can simply report by e-mail to the

                   staff what they're doing, when they're doing it,

                   and who they're doing it with.  The Outreach

                   Engagement Committee has began to record their own

                   personal activities in their own region.  So an

                   example of that might be that I attended a panel

                   discussion in my state, in Connecticut, where I

                   talked about the work of the National Women's
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                   Business Council; it wasn't the entire focus, I

                   wasn't the exclusive speaker, but we are there, I

                   was there representing my own organization and of

                   course having another hat on of as a member of the

                   Council.  We are going to be getting -- each

                   Council member, very soon I believe, Eun is going

                   to be sending to us -- a copy of this document, so

                   you can get a look at what's been done thus far.

                   The idea is to record it as it's happening so that

                   if there's an opportunity for us to do some public

                   relations around that or some public affairs

                   around that, we have that in place.  We really

                   want to leverage all of our opportunities.  And of

                   course the purpose of all of this is so that at

                   the end of the year we have a robust report to

                   provide to Congress, the President, and the SBA.

                   Any questions on that can go to any member of the

                   Outreach Engagement Committee, and thank you.

                            DONNA JAMES:  Can I add one thing?  I

                   think, one, this is a phenomenal idea because also

                   it will help us also go back to leveraging some of

                   these opportunities as we go forward for our

                   research because when we do the research, we

                   always like to sort of validate what we are

                   hearing in the research by talking to real people.
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                   And so knowing all of the opportunities that our

                   Council members have to speak with/to women's

                   groups and women business owners, if we know these

                   opportunities come around again and again, we'll

                   have this road map that we can follow going

                   forward to augment some of our research activities

                   as well.

                            FRAN PASTORE:  Just, you know, some

                   examples of opportunities would be to connect with

                   our local level chapter, our local Women's

                   Business Center, and we will be talking about ways

                   that we can do that in a more formal way going

                   forward, but the idea is that you don't -- as a

                   Council member, you don't have to be the sole

                   speaker and you can be part of a larger group.

                   And we have such wonderful research right now when

                   you can use the research sheets that are in our

                   folder and that are of course on the Website, and

                   the staff will be very happy to help us as well.

                   Thank you.

                            JAIME NACK:  Thank you.  All right.

                   And the research fact -- new fact sheets are in

                   the folder here that were distributed at the

                   meeting.  And for those of you on the call today,

                   nwbc.gov also has downloadable copies.  In
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                   addition to some of the items that Fran mentioned,

                   we are also encouraging Council members to be

                   actively engaged online, and so we have Social

                   Media Networks and NWBC Twitter accounts, we have

                   a Facebook page, photos, messages, research

                   updates are posted there, and we also have policy

                   papers, so on our Website at nwbc.gov, you'll

                   notice that some of the Council members have

                   already written policy papers that are directly

                   related to their areas of expertise, so those are

                   some other ways of participating and engaging in

                   addition to outreach and attending meetings and

                   briefings.

                           Okay.  Next I'd like to -- our second

                   focus target area there is engaging our major

                   constituents.  And again, I'm going to turn it

                   back to Fran to report out on our work in engaging

                   Congress, SBA and the White House, and then over

                   to Kimberly Blackwell on our private partnerships.

                            FRAN PASTORE:  Thanks, Jaime.  So we have

                   many constituents.  And the constituents that we

                   have been focusing on are probably the most -- I

                   would say one of the most important groups, and

                   that is that we should be at the forefront on the

                   agenda of our members of Congress.  And so we have
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                   started to, again, develop a method to capture and

                   document appointments and discussions that the

                   Council members can each individually have with

                   their own representative from their own

                   Congressional District.  So you will find this

                   document in your inboxes, fellow Council members,

                   hopefully by the end of the day or tomorrow, and

                   that's being produced by Emily Bruno.  That

                   document will contain your individual member of

                   Congress' contact information.  And the idea would

                   be to go schedule an appointment with them.

                   Typically in this case you're going to meet with

                   their Small Business Legislative Liaison, you're

                   going to share with them information about the

                   Council and you're going to ask them how you can

                   help them do their job better.  When they're out

                   in the field and they're not on Capitol Hill, they

                   are meeting with constituents.  And clearly,

                   especially right now in this economy, small

                   businesses, in particular women-owned businesses,

                   are at the top of the agenda.  We want to be able

                   to help them, give them information so that they

                   can share it with their constituents, help them

                   make their job a little easier.  We want to chat

                   with them about what is the work that we're doing
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                   here at NWBC, why we in particular are on the

                   Council, share our passion about the Council and

                   the work of the Council, but again more

                   importantly, supply them with the data that they

                   need, which is another opportunity to share with

                   them the fact sheets that we have, use the

                   handouts.  I am happy to -- and I know that Anie

                   and Donna also would be happy to -- help any

                   Council member who might not have done this

                   before, provide you with some pointers, key

                   strategies.  So I'm happy to provide that help and

                   I know that my colleagues are as well.  Thank you.

                            KIMBERLY BLACKWELL:  Going back to

                   Donna's points around the --

                            FRAN PASTORE:  Say your name.

                            KIMBERLY BLACKWELL:  Oh, Kimberly

                   Blackwell.  Going back to the points around the

                   research, recommendations and relevance, we took a

                   similar approach in looking at how we could engage

                   the public/private partnerships.  And so I've been

                   working very closely with Anie and together as a

                   committee as well, and as a Council as a whole,

                   the idea is to look at those interested parties,

                   and some of which who have actually stepped

                   forward on their own in wanting to advocate on
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                   behalf of women's small businesses -- women-owned

                   businesses -- excuse me.  So some of the things

                   that have come up in our initial discussions have

                   primarily been around the interests in the 2013

                   roundtables as well as the research, so I'm happy

                   to report that we do feel very confident in the

                   forward movement around where we are headed there

                   with companies that Anie's mentioned as well as

                   others, and that whole relationship component that

                   many of us work with on a day-to-day and many

                   have -- again, who have come forward to say that

                   they're interested in supporting.  So as we as a

                   Council continue to discuss where we land on

                   moving forward in 2013, we will define what that

                   looks like in a public partnership -- a public

                   partnership arrangement, sorry.

                            JAIME NACK:  Okay, great.  Thank you Kim

                   and Fran.  And our last item again is outreach to

                   the leadership of major Women's Business

                   Organizations.  And I'm going to pass over to Gina

                   Robison-Phillips -- Billups to report out.

                            GINA ROBISON-BILLUPS:  Thank you.  This

                   is Gina Robison-Billups.

                                 (Unintelligible comment).

                            GINA ROBISON-BILLUPS:  The NWBC is taking
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                   the lead on the second Our Collective Voices

                   Summit and the Communications and Outreach

                   Committee has developed an outreach list of

                   Women's Business Organizations, and we plan on

                   conducting a survey of these organizations to

                   learn more about their top policy priorities and

                   what action has been taken on those policy

                   priorities and what movement these groups would

                   like to see that they haven't seen yet.  What's on

                   the radar screens for these groups?  Crowd

                   funding, tax code, healthcare and the

                   effectiveness of the Jobs Act, just to name a few.

                   And when talking to these groups, we are working

                   to assess what kind of statistics they keep, and

                   if they keep any data on membership, information

                   gaps, and what they would like to see filled --

                   excuse me, filled in those information gaps that

                   they have.  And then these discussions will be

                   reviewed as an opportunity for the NWBC to gather

                   ideas for future resource projects and the annual

                   report recommendations.

                            JAIME NACK:  Thank you.  And I think that

                   concludes our committee report.  I do want to

                   thank Lea Marquez Peterson.  She also worked very

                   closely with Gina on that last item, so thank you.
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                            DONNA JAMES:  Okay.  Any questions for

                   Jaime or clarifications on any of the items out of

                   the Outreach and Communications Group?

                                 (Negative nodding.)

                            DONNA JAMES:  One big piece of the

                   puzzle, puzzle of the work we do.  Let's now move

                   to the Education and Recommendations Committee and

                   then we'll move to the Research and Policy

                   Committee.  Education and Recommendations

                   Committee; is that Tara Abraham?

                            TARA ABRAHAM:  (Affirmative nod).

                            DONNA JAMES:  Thank you.

                            TARA ABRAHAM:  Thank you.  Thank you,

                   Donna.  Tara Abraham.  I am filling in for Wendy

                   Lopez, who is the Chair of the Education and

                   Recommendations Committee today.  She's not able

                   to be with us.  She's done an absolutely fantastic

                   job leading this committee.  We've been having

                   very productive and robust meetings.  Anie is

                   going to be covering the recommendations component

                   in the annual report, and Magdalah will be

                   covering the Give Me Five Program, which is a

                   WIPP, an American Express Open Program.  I'd like

                   to actually cover the outreach to Congressional

                   members component that we have been discussing.



                                                                    59

                   Wendy and -- excuse me -- Anie and Magdalah and

                   Wendy and Donna and I have been discussing that we

                   think it is very important that all of the Council

                   members really contact all of the Congressional

                   members in our state and reach out to them and

                   have either coffee or lunch and talk to them

                   one-on-one and deliver the annual report.  And

                   before we do that, we really need to learn about

                   our Congressional members.  We need to know about

                   their background and their bios.  We also need a

                   list of questions to ask them:  You know, what are

                   we hearing from our local business owners?  What

                   are they telling us?  You know, how can NWBC help

                   them?  And then a potential research that we are

                   exploring so we can tell them as well and what we

                   are researching, and then NWBC's legislative

                   agenda.  So I think it's very important that we

                   actually -- and we have all discussed this in our

                   meetings -- that we really hand-deliver this, this

                   annual report.  So if we could all do that and

                   reach out in the next quarter, I think we would

                   all be very appreciative.  So I'm going to

                   actually hand it over to Magdalah and then we'll

                   hand it over to Anie.  Thank you, ladies.

                            MAGDALAH RACINE-SILVA:  Thank you very
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                   much.  Basically what we've taken a look at is

                   30 years ago women-owned businesses represented

                   about 5 percent of the economy so to speak.

                   Fast-forward 30 years, we are 30 percent.  If you

                   just -- when they talk about the fastest-growing

                   segment, if you project that out five or ten

                   years, we're going to be significant in terms of

                   the role that we play in the economy of the United

                   States.  So our position is when we get to the

                   forefront of that growth, there has to be a

                   marketplace for us to go, because if we're growing

                   at the fastest rate, and this is really not -- to

                   a certain degree it is about women-owned

                   businesses, but more specifically it's about the

                   American economy and it's about American

                   competitiveness.  If you've got a sector that's

                   growing fast and that's representing all different

                   industries and they're having an impact within the

                   United States in terms of growth, when they get to

                   the doorstep of opportunity, where is the

                   marketplace?  So for us we want to make sure that

                   as it relates to the Federal marketplace that the

                   opportunities are there and that the -- when the

                   women at the rate of that multiplication that

                   they're growing, when they get to that doorstep
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                   that that doorstep has a door that opens and that

                   those markets exist.  So at WIPP, we have been

                   knocking gently.  And when they didn't open, we've

                   used our boots and we've, you know, tried to kick

                   the door down a little bit, but the reality is we

                   feel that we represent the need for the Federal

                   marketplace to open up to the women-owned

                   businesses.

                           And in that -- and in that vein we have

                   developed with American Express a partnership of

                   training so that as the industries are developing

                   and as the industries are growing within the

                   marketplace and they get to the doorstep of the

                   Federal Government that they are prepared, they

                   are trained, they're equipped and they area

                   knowledgeable to be able to take advantage of

                   positioning themselves and doing the work for the

                   Federal Government.  The program that we

                   referenced is called the Give Me Five, and I have

                   a couple of brochures that are available here for

                   anyone that is interested.  The reason that we say

                   Give Me Five is because basically the Federal

                   Government has a mandated goal of 5 percent where

                   they say:  Okay, we're going to give the women

                   5 percent of this billion dollar marketplace so
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                   that they can compete, and we're saying:  Well, we

                   want that 5 percent and we want it now.  So we

                   want to make sure that we train our women so that

                   we -- as I said earlier, as we get to the doorstep

                   that you're prepared.  So this is a Woman

                   Impacting Public Policy, a collaboration with

                   American Express Open.  A lot of the details are

                   on the Website.  You can either go to the wipp.org

                   Website or you can go to the American Express

                   Website and you'll see all of the information on

                   Give Me Five.  And again, it's essentially to open

                   the doors and the marketplace for the women that

                   are prepared and ready to work and ready to

                   provide services to raise the quality of

                   competitiveness of the American -- of the United

                   States.  Thank you.

                            FRAN PASTORE:  May I -- Magdalah, it's

                   Fran Pastore.  May I ask you to share with the

                   Council and our guests today how long that

                   5 percent mandate's been in place and where we are

                   to date in meeting that goal?

                            MAGDALAH RACINE-SILVA:  Well, this

                   started back in 2011.  And 2011 was just to get

                   the -- the women -- what they call the Women's

                   Procurement on the map, to say that women had a
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                   right to have a set-aside, for even having a goal

                   to set aside contracts.  In terms of the different

                   agencies, that's how they rank.  To say someone

                   might be at 2 percent of their 5 percent goal or

                   they might be at 3 percent or that they've met

                   their goal, it's really agency by agency in terms

                   of whether they have met their goals.  A lot of

                   that can be found also on probably the SBA Website

                   where it gives you a breakdown of what agencies

                   have met their goals and what agencies quite

                   frankly have not met their goals.  But, you know,

                   we are also of the opinion that 5 percent, we'll

                   take it, but 5 percent is really insignificant as

                   it relates to the marketplace, but it's one step

                   at a time.  We're going to try to reach the

                   milestones, exceed in those milestones, and then

                   change the agenda and move the milestones forward.

                            FRAN PASTORE:  Thanks.  I just wanted to

                   share because I think it's a fascinating

                   statistic, and I may not get my numbers exactly

                   and precisely correct, but that's a mandate, the

                   5 Percent Rule was actually -- it was put in place

                   in 2011, but President -- under President Clinton,

                   it is, when it actually came to bear, that he made

                   a recommendation that 5 percent of all contracts
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                   should go to women-owned businesses.  My

                   understanding from Barbara Kasoff, who runs Women

                   Impacting Public Policy, is that we are at about

                   4.1 percent to date, and that leaves about

                   $43 billion on the table that women are missing

                   out on, women-owned businesses are missing out on,

                   so that's a big number and that's the purpose I

                   think of Give Me Five, which is let's meet that

                   5 percent, let's get our fair share, it's not

                   enough, but we'll take it.

                            DONNA JAMES:  And I think you also heard

                   Marie speak to the importance of the Repository.

                   And so, you know, trying to drill down on what's

                   the nexus that's going to push us to get to that

                   full 5 percent, getting women who are -- I call

                   it -- on the docket in the Repository, and women

                   who probably don't contract with the Federal

                   Government looking at it as an option in addition

                   to those who do being positioned to expand into

                   that marketplace.  Magdalah, did you want to add

                   something to that?

                            MAGDALAH RACINE-SILVA:  No, I -- I am

                   just going to echo your sentiments.  But it's

                   about being informed and being trained so that you

                   know what it is you need to do when you get to the



                                                                    65

                   Repository, or even how to navigate the

                   Repository, and the Give Me Five Program addresses

                   a lot of those.

                            DONNA JAMES:  One of the things we'll

                   address when we get to the Policy

                   and Recommendations section -- the Research and

                   Policy -- is a bill that we and a lot of others in

                   the women's business community endorsed around

                   taking off some of the caps on the contracting, so

                   when we talk about pushing an agenda relative to

                   opening markets -- and this is a Governmental

                   market, there are private markets, you know, that

                   we could also speak to -- it's never just one

                   thing that's going to get us there.  There are

                   some caps and limitations on the size of

                   contracting that many of us are trying to address

                   with Congress, many in Congress who want to

                   address, and so we'll get to some of that in the

                   Research and Policy section of our discussion.

                   Anie, did you have something to add?  Ah, you're

                   next?  Thank you.

                            ANIE BORJA:  I'm next.

                            DONNA JAMES:  Anie Borja.  Sorry.

                            ANIE BORJA:  Me again.  I just wanted

                   to touch upon the annual report and as
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                   we're talking about the formulation of

                   recommendations, wanted to give a very high

                   level view of what the areas of focus were that 

                   we think do matter the most as we look to make

                   our recommendations and some of these things

                   are around the access to capital piece in high

                   growth businesses, looking at access to markets,

                   and a lot of this is around Government

                   Contracting.  And in fact the dollar thresholds

                   that are on the WOSB Federal procurement rule --

                   our research that we currently have in our

                   2012 portfolio speaks to getting data on the

                   preliminary analysis of how that program is

                   actually doing, what the impact is and then

                   looking at impact of certain legislation.

                           As Donna said, we love to give fresh and

                   new recommendations, but it is important to look

                   at where we have been making recommendations in

                   the past and what has not moved forward or what

                   hasn't been heard yet and maybe looking at how we

                   can say it in a different way or in the same way

                   in a stronger voice to help move those pieces of

                   legislation or policy forward.  And then the other

                   piece around data and research and just really
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                   looking at the opportunities that we have, some

                   recommendations around creating reliable recent

                   database lines, different pieces like that, so I

                   won't go too much into the making of the

                   sausage or the recommendations right now, but what

                   I do just want to touch base with is the process,

                   and so you've heard already from this committee

                   and in looking at the education piece from

                   different public/private partnerships, different

                   pieces like Give Me Five, what we do is we look at

                   finding and identifying those most pressing issues

                   that deal with the growth and innovation, the

                   scaling of women-owned businesses, we look to

                   other Women's Business Organizations, we look to

                   all of the other partnerships that we're doing

                   outreach with and seeing what is it that we think

                   can have the most impact, how we can move the

                   needle, and identifying those, those pieces, those

                   policies can really push us forward.

                           We form -- some preliminary

                   thoughts on that; we send it to the committee; the

                   committee will then review for -- and give

                   comments and additions; they'll send it back to

                   staff; we'll rework them again to make sure that

                   we're touching all the right bases; and then we'll
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                   send it to committee once again for administrative

                   tweaks; and then we actually form and then send to

                   press that annual report with our recommendations.

                   So that's the process in general, so just look out

                   for that.  That will be coming up in under two

                   months where we'll have the final recommendations

                   for our annual report.  Any questions on the

                   process for me?

                            DONNA JAMES:  And I think you meant to

                   say after it comes out of the committee the second

                   time --

                            ANIE BORJA:  Yes.

                            DONNA JAMES:  -- it goes to full Council.

                            ANIE BORJA:  Yes, yes.

                            DONNA JAMES:  Yeah, just for

                   clarification.

                            ANIE BORJA:  Yes, thank you.

                            DONNA JAMES:  Okay.  Any questions for

                   Anie or anyone on the Education and

                   Recommendations Committee and their work?

                                   (No responses.)

                            DONNA JAMES:  Let's move into some --

                   oops, Anie's got one more thing.

                            ANIE BORJA:  Just as it pertains to

                   (unintelligible without microphone).  Anie again.
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                   As it pertains just to this particular committee,

                   just to Tara's point.  Emily Bruno, our new

                   Director of Research, we just want to echo we do

                   believe that it is -- very strongly that it is

                   important for all of you to meet with your

                   Congressmen and your Senators.  Emily -- what you

                   guys are going to get either tonight or early

                   tomorrow morning is that she in fact has already

                   put together an outreach plan that identifies all

                   of your Congressionals and we have talking points

                   as well and what we can do to supplement that, as

                   I'm hearing here in the Council, so you

                   will get that in your inbox tonight or

                   tomorrow morning, it's already done.  But I think

                   what we will add is putting together a little bit

                   more robust background for you guys and then also

                   put together some more particular talking points

                   as we talk with you guys as we want to move things

                   forward.  But what you will get is an

                   identification and the background, the committees

                   that those folks sit on -- some

                   preliminary pieces and some talking points, but

                   we'll make sure -- and we're always open, the door

                   is always open for Emily and for myself, as I'm

                   speaking for Emily.  Any question; there is no
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                   small question, even to the point of what should I

                   wear?  What should I talk about?

                                 (Laughter throughout room.)

                            ANIE BORJA:  How should I start it off?

                   Just feel free because these are the pieces that

                   you just don't know until you've been there.  And

                   this is what I think everyone who has done any

                   work in the states or -- or Federally, it's --

                   it's tough to actually have your voice heard, so just 

  wanted to leave that open.

                            DONNA JAMES:  You know, this is a perfect

                   example -- what it might sound like is

                   overindexing on the relationships -- but we all

                   know as women business owners, you know, one of

                   the key vectors in driving growth of your business

                   is being able to get out there, network, drive the

                   right relationships that get you to right markets,

                   right access to capital, and it's a constant.  So

                   we're going to get into the policy and research,

                   which sounds like the meat of it but, you know, if

                   we don't do this others' work -- you know, we've

                   got a meal, but no one to serve it to.  So, you

                   know, good coaching for us and good reminder for
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                   us as women business owners that this is what we

                   do, have to do; sometimes we don't do enough of it

                   to grow and sustain our businesses.  So with that,

                   I'm going to turn this over to our Research and

                   Policy Committee.  And Tina Byles Williams, she

                   chairs that committee.  And you'll kick us off.

                            TINA BYLES WILLIAMS:  Thank you, Donna.

                   My name is Tina Byles Williams, but -- and I also

                   want to thank the other committee members, Rose

                   Wang and Lisa Price who unfortunately -- I think

                   they're on the phone, but have been really robust

                   participants, and then of course Sarah Fisher who

                   is the reason why we're here.  But anyway, this is

                   going to be sort of a multi-pronged presentation

                   effort, so I'll just start off by sort of updating

                   the Council and the audience on 2012 research.

                           But the real big news is that they're

                   started and so they have been on the books for

                   a while and they're great projects and so we have

                   hired firms and they have begun, so that's -- so

                   all of the three projects, which just to remind

                   ourselves are:  There's -- one is Segmentation and

                   Self-Limiting Perceptions Project which was built

                   on work done by other firms which demonstrated

                   that there were different perceptions, and starkly
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                   different perceptions, and expectations and

                   therefore results between women-owned businesses

                   and male-owned businesses, so the quantitative

                   work had already been done.  So this study is

                   really based on focus groups to understand why

                   that is, to understand segments within the

                   women-owned business community, to see if

                   that's -- you know -- widely shared or those

                   perceptions are particular to a given segment, but

                   just to really understand the women-owned business

                   community more granularly and then contextualize

                   the results of that study in terms of perception

                   and then figure out if those perceptions are

                   self-limiting, how can we change the messaging

                   around opportunities and resources to hopefully

                   get a different result?  And so that project is

                   underway.

                           The second project is on Young Women

                   Entrepreneurs.  And the focus here is to analyze

                   young women entrepreneurs relative to young male

                   entrepreneurs and to older women entrepreneurs to

                   understand -- and this is both a quantitative and

                   qualitative study which will sort of better allow

                   us to better gauge their expectations, approaches,

                   barriers and potential for growth.  And the final
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                   2012 study, and there was much said already by

                   Marie Johns and others about the Women-Owned Small

                   Business Government Contracting Program, and it's

                   simply a way to benchmark the progress of that

                   program by agency, by year, by industry.  And

                   we're pleased to note that 56 million apparently

                   was spent, so at least there is data and dollars

                   to evaluate.  So anyway, so that's the 2012

                   research portfolio.  Again the major news there is

                   that they have begun.  And I'm going to turn it

                   over to our wonderful new Research Director, Emily

                   Bruno.  And actually that's our other major

                   accomplishment for this year, so thank you.

                            EMILY BRUNO:  Thanks, Tina.  Hi everyone,

                   it's such a pleasure to meet you all.  So I wanted

                   to update briefly.  I'll continue to provide

                   updates on a regular basis through what I hope

                   will become a quarterly policy update that will

                   update you on our research, on what's going on on

                   the Hill and in the Administration.  So in

                   addition to the projects and that they've all

                   kicked off, we've had great meetings with our

                   contractors.

                           I wanted to update you on the Census study

                   that was commissioned prior to my joining NWBC.
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                   So we all know that the 2007 Census data was the

                   last data set, comprehensive data set that we have

                   about women in business, and so what NWBC has done

                   in partnership with the Office of Advocacy at SBA

                   is to work with the Census Bureau to identify a

                   representative sample of businesses and track them

                   in between 2007 and the next collection, which is

                   2012.  So we have data from 2007 and 2008 and 2009

                   already.  Some of that analysis, it needs to be

                   pushed a little bit further.  Right now it's at

                   sort of a descriptive, in a descriptive state, but

                   just to whet your appetite, one of the things that

                   was found was that between 2007 and 2009, more

                   than half of firms with receipts of less than

                   25,000 died, so that might not be surprising

                   because, you know, small businesses are perhaps

                   more risky in some ways, but why that is important

                   to I think all of us is that that represents

                   68 percent of all women-owned firms.  So I think

                   that there's a lot more to do with this data, and

                   before the end of 2012 we'll have the whole data

                   set so we can look at the five years, but I do

                   think this sort of is an indication that our

                   research has sort of been focusing in on the right

                   things and can guide us in the work we do next
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                   year.

                            DONNA JAMES:  Just a quick question on

                   that because I think that's a good segue into

                   the -- not to have the conversation now -- but the

                   importance of finding methodology to help us stay

                   on top of baseline data and changes, and that

                   study I think is core to baseline data management,

                   so to speak.  And so I know one of our initiatives

                   that we'll be looking at going forward is how to

                   build upon that so that we don't have to use data

                   that's five years old, we can use the roll forward

                   and augment that with other studies to have a

                   complete picture of kind of where we are today and

                   data that can be used by Congress in policymaking

                   in the White House and so forth.  And so thank you

                   for that and look forward to seeing that

                   completed.  I think the final data set of that

                   study, the roll forward from '10 to '11, comes out

                   at the end of this -- end of this year, I think.

                   That -- I don't know, maybe you can update us on

                   when, when the next study comes out.

                            EMILY BRUNO:  Absolutely.  We still have

                   to do more work with our points of contact at the

                   Census Bureau.

                            DONNA JAMES:  Yeah.
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                            EMILY BRUNO:  But I was told that it is

                   before the end of 2012.  And what I have to do

                   is -- in, you know, coordination with the

                   committee -- is do more analysis of that data --

                            DONNA JAMES:  Yeah.

                            EMILY BRUNO:  -- because it's -- it's

                   interesting to sort of describe what's happening,

                   but I think a lot of the analysis is looking at

                   the relationships between different variables, so

                   I really want to look into that and create some

                   products that you guys can use.

                            DONNA JAMES:  Great.  Thank you.

                            TINA BYLES WILLIAMS:  I think -- I think

                   that we turn it over to Donna and Anie to talk

                   about Collective Voices?

                            DONNA JAMES:  Yeah, very quickly.  This

                   is Donna James again.  Collective Voices is a

                   combination of a research initiative built around

                   convening the Women-Business Own -- Organizations

                   in our community, and it's called Our Collective

                   Voices.  And we initiated it in partnership with

                   WIPP, and now we're moving this initiative forward

                   primarily to make sure that from a data

                   perspective when you have hundreds of

                   organizations and maybe there are 50 key
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                   organizations and we're all out there telling the

                   story about women-owned businesses and we're all

                   telling the same story, but we're using sometimes

                   different numbers, terminology that is understood

                   to mean one thing in one place and something else

                   somewhere else, and all well-intended and all very

                   helpful up to the point that we are probably

                   losing the ability to have high impact,

                   collectively and individually, because sometimes

                   it doesn't sound like we're saying the same thing

                   because we're saying it a different way or we're

                   using different numbers.  So what we're doing is

                   coming together and understanding all of the data

                   sources that we use, all of the terminology that

                   we use:  "Missing middle", what does that mean?

                   "High growth", what does that mean?  Some say:

                   Well, those are the "gazelles".  Well, what does

                   that mean?  What is a "small business"?  What's

                   the definition of "micro"?  Because if you're

                   talking about access to capital and you're talking

                   about a recommendation around access to capital,

                   who will that benefit?  Is that the "micro

                   business"?  Is it a "high-growth business"?  Is it

                   a "missing middle"?  Is it all of the above?

                           So we're really trying to take the
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                   plethora of great information that's out there and

                   the access that we all represent and the voice

                   that we have and come together to make sure we're

                   clear on the data sets, clear on the terminology,

                   and have some common clarity about how to tell the

                   story.  If I talk about the average assets -- I'm

                   sorry -- average receipts of a woman-owned small

                   business, if I talk about it in the aggregate and

                   I come up with a number -- and I'm making this one

                   up because I don't have them in front of me --

                   $25,000 on average, it doesn't sound like we

                   amount to much, does it?  But the fact is if 80 or

                   90 percent of women-owned small businesses are

                   sole proprietors, that is a woman who is

                   self-employed; she has not dropped out of the

                   workforce.  She has gone from being an employee to

                   an employer of herself; that is significant.  And

                   so even how we tell that story, the way I just

                   said it versus the other way it could be

                   described, is very, very important because it

                   communicates value and potential as well as

                   opportunity.  And it also, we think, will help us

                   be more targeted in our recommendations as we move

                   forward, and not just us as a Council, but us as a

                   community, so it's diligent work.  The women's
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                   business groups in the community has been very

                   open to this.

                           And back to Gina's point, we want to

                   engage that community even more.  I mean we've got

                   thousands of assets out there.  There are these

                   Women's Business Organizations, we've got folks in

                   Washington who want good information and good

                   direction, and so we're trying to leverage both

                   sides of that, and Collective Voices, we think,

                   will help us do that.  It's a series.  We're

                   starting with the data, we're starting with the

                   story, but we will migrate into other areas of

                   opportunity where we can work collectively

                   together as we move forward, so that's the

                   Collective Voices Initiative.  Anie, did -- making

                   sure I'm going the right way on my report here.

                   Maybe that concludes that segment?

                            ANIE BORJA:  (Affirmative nod).

                            DONNA JAMES:  Yeah, okay.  Any questions

                   about that?  Several of the Council members have

                   been able to participate.  I just want to make

                   sure I haven't missed anything from anyone else?

                                  (No responses.)

                            DONNA JAMES:  Lots more to come.  I'll

                   move into the last segment of our meeting before
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                   we go into our public session.  I'm looking at

                   Anie to make sure I'm not missing anything.

                            ANIE BORJA:  (Inaudible without

                   microphone).

                            DONNA JAMES:  I'll do Continuity first

                   and then into the 2013 Planning and Operations.

                   So one of the platforms I mentioned earlier that's

                   important as we move forward in order to do this

                   work in the most effective way is assuring

                   continuity of this Council.  It is something that

                   I don't think has been done before.  What we have

                   agreed to do as a Council is put in place -- as

                   novel as an idea as it sounds, it's pretty

                   commonplace in a business structure -- you have a

                   lead, a Council, a Chair, myself, but you have

                   either Vice Chairs, Co-Chairs, and the terminology

                   we will use is Acting Chairs.  So we have agreed

                   as a Council to put in place a First and a Second

                   Acting Chair.  This person will move into the role

                   of Council Chair if for some reason I hit the

                   lottery and decide, you know, I could do more good

                   for women-owned businesses from another

                   platform -- I always like to say it that way, it's

                   a lot better that way -- and we have to wait for a

                   Presidential appointment, the work doesn't have to
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                   wait.  The way we're currently structured, things

                   sort of stop or slow down when this seat isn't

                   filled or when Anie's seat isn't filled, or when

                   any of the staff, so we've gotten input from the

                   Council members.  There have been two individuals

                   that have been designated, and what I'd like to do

                   is indicate that Magdalah Racine-Silva to be

                   nominated as the First Acting Chair, and Jaime

                   Nack will be our Second Acting Chair, but I would

                   like to take an official -- have an official vote

                   on that, which requires a motion and a second.

                            TARA ABRAHAM:  From?

                            DONNA JAMES:  From anyone.

                            TARA ABRAHAM:  I'll motion --

                            DONNA JAMES:  Are there questions?  Are

                   there questions?  Roz?

                            ROZ ALFORD:  Hi, this is Roz Alford and I

                   make a motion that we nominate -- well, nominate

                   and then accept -- both Jaime Nack and Magdalah.

                            DONNA JAMES:  All right.  Roz has

                   motioned --

                            TARA ABRAHAM:  And I second the motion.

                            DONNA JAMES:  Roz has made the motion and

                   Tara Abraham has seconded.  All those in favor

                   signify by saying "Aye".
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                            (REMAINING VOTING PANEL):  "Aye."

                            DONNA JAMES:  Any opposition?

                            (REMAINING VOTING PANEL):  (Negative

                   nods.)

                            DONNA JAMES:  Congratulations, ladies.

                                 (Applause around the room).

                            DONNA JAMES:  And as simple as that

                   sounds, this is a big deal.  The second thing I

                   want to get into from an operational perspective

                   is the budget.  And our 2013 priorities -- or I

                   should say placeholders for research.  And Anie,

                   you want to briefly take us through this?  These

                   are two items that from a Council perspective,

                   we're also planning our 2013 research topics;

                   Anie's going to go over those.  She's going to do

                   a high level on the budget just so the Council

                   members are kind of aware where of -- aware of

                   where we are.  I'm learning more about the

                   Government every day and understanding how our

                   budgets are impacted by that, so just want to give

                   the Council members an update.  Anie?

                            ANIE BORJA:  Sure.  So as some of you

                   know, and others just letting you know now, so the

                   National Women's Business Council is appropriated

                   each year through Congress, we have a line item --



                                                                    83

                   generally historically it's been around

                   $1 million.  Because of Government trying to

                   create efficiencies and with different issues

                   around budget and being able to slim down the

                   budget, our projected budget for 2013 is looking

                   to be about $898,000, and this accounts for about

                   10 percent of what we saw in fiscal year '12.  So

                   this is a conservative estimate.  It likely will

                   be happening, this is coming across the board and

                   every Government -- Federal Government agency is

                   seeing a rough cut of about 10 percent, so we have

                   a budget that is tailored to that.  What

                   happens -- is that we're currently in a Continuing

                   Resolution.  And so a Continuing Resolution just

                   in layman's terms is -- it's a short-term

                   funding measure that's designed to provide a

                   temporary budget and give agencies in the

                   Government -- the authority to continue to

                   do the work of the Government.  So this particular

                   Continuing Resolution -- a CR, if you will, for

                   short -- this CR is a six-month CR, and it started

                   at the beginning of the fiscal year and ends on

                   the 27th of March.  And so we've been allocated;

                   our budget pegged back to what our levels were in

                   the fiscal '12 area.  This doesn't impact too much
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                   the way in which we do the business of the

                   Council, but I just want to let you guys know the

                   process of the joys of working -- in the

                   Government space where the budgets need to be made

                   and then passed and the contingencies that

                   happen such as the CRs help to allow us to continue

                   to do our work.

                            DONNA JAMES:  Uh-huh.

                            ANIE BORJA:  So we're going to operate

                   conservatively right now under an $898,000 budget.

                   I will say though that we've been marked -- and

                   generally consistently have been marked -- for a

                   million dollars from the Senate, and likely we'll

                   see some increase in that funding.  If indeed the

                   budget does pass, then our level will go up likely

                   to closer to a million dollars, and so what

                   that -- just to give you a sense of what that

                   means for us, is that for us it's very important

                   as you've heard time and again from every member

                   on this Council, is that we really want to give

                   relevant recommendations and a lot of that is

                   undergirded by a very robust research agenda.  And

                   so what impacts the most, I think, is just if we

                   are able to have a little bit more funding, we're

                   able to have more research projects.
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                           So under the current conservative budget,

                   we'll have two main research topics in our

                   portfolio for 2013 and then room for both quantitative

                   and qualitative research.  If we do

                   get kind of the best case scenario, that money

                   will go pretty significantly just directly to our

                   research portfolio so that we can add another

                   project in research as well.  So that's the

                   general overview and in committee we can talk

                   about different things specifically.  Any

                   questions for me in particular about a CR or the

                   budget?

                                   (No responses.)

                            ANIE BORJA:  Okay, thank you.

                            DONNA JAMES:  So on the potential fiscal

                   year '13 research topics, we shared with the

                   committee four areas that are placeholders for

                   research.  I'm going to walk through them very

                   briefly.  What I want to do is designate the

                   remainder of our time before we wrap up and go to

                   the public is to make sure you guys have a

                   chance -- and not just during this meeting, you

                   can also send e-mails later -- are there other

                   areas that we need to think about as we move



                                                                    86

                   forward?  And of course, we'll take this all back

                   to the Research Committee so that it can be

                   further vetted and get back to you to, you know,

                   kind of rank order these priorities going forward

                   for fiscal 2013 so we get that prioritization done

                   before the end of November.

                           There's a placeholder -- and you should

                   have these topics, hopefully they were

                   distributed, I know they were distributed to you.

                   We sometimes -- sometimes miss the items, but the

                   one is the High-Growth Women-Owned Business.  And

                   Anie, I don't know who's the best person to speak

                   to the details of these?

                            ANIE BORJA:  Certainly Emily can get

                   those for us.

                            DONNA JAMES:  Yeah, would she do that?

                            ANIE BORJA:  Uh-huh.

                            DONNA JAMES:  Yeah.  Emily, that would be

                   great, if you would walk us through these so that

                   we're aware?  And then I think there's several of

                   us that have some recommendations of areas we want

                   to add to this list.

                            ANIE BORJA:  We may not have printed it

                   out for here.  I think it was in the pre-read.

                            EMILY BRUNO:  Uh-huh.
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                            DONNA JAMES:  Yeah, it was in the

                   pre-read.

                            EMILY BRUNO:  Okay.  So I will caveat

                   this at the beginning, that this is my

                   quick-and-dirty on my -- in my seven days --

                            DONNA JAMES:  Sure.

                            EMILY BRUNO:  -- on the job of what these

                   bases --

                            DONNA JAMES:  Only seven days?

                            EMILY BRUNO:  -- cover, you know, so I

                   don't -- I definitely don't want to convey that

                   this is sort of complete, the complete picture of

                   these issues.  I did some really fast outreach to

                   some organizations that I think are leading in

                   these fields on some of the topics, but there's

                   definitely more to kind of frame these issues and

                   I think there are more questions to be explored,

                   so this is the rough view.

                           But so the four topics that we -- that

                   were already on the table when I joined were:

                   High-Growth Women-Owned Businesses, Women In

                   Impact Investing, Micro Businesses -- or Micro

                   Enterprise Businesses, slightly different, and I

                   can explain -- and Women Veteran Business Owners.

                   So I think with High Growth, this could be
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                   potentially an interesting extension of some of

                   the work we're already doing on segmentation.  So

                   again, this is based on current research that

                   shows that a lot of women are not pursuing

                   high-growth industries, are not growing at the

                   rates that male-owned businesses are, and so

                   this -- what I proposed as a potential approach

                   would be to look at the successful cases, so

                   trying to identify a cohort of women who have

                   succeeded in some industries to understand what

                   the facilitating factors were for them.  So and

                   sort of in research lingo this is positive

                   deviance, you want to find what's working and

                   replicate that rather than focusing exclusively on

                   what's not working.  It tends to be something I'm,

                   you know, an advocate of, so that might be

                   something to consider this year.

                           The next one, with Women In Impact

                   Investing, I think this in some ways is derived

                   from an Obama Administration initiative on the

                   impact economy.  And the main thrust of this is

                   thinking about social entrepreneurs, folks who

                   are -- you know -- running for-profit companies,

                   but also trying to do good in their work, whether

                   it's an environmental impact, whether it's a
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                   social impact, and so there is a lot of new

                   thinking in this area about how to harness both

                   investors and who are interested in working with

                   these kinds of companies as well as, you know,

                   these social entrepreneurs who might be pursuing

                   this kind of capital.  So this is quite new and

                   I've done some outreach to the Global Impact

                   Investing Network and folks at the White House;

                   what I was told was:  Wow, I hadn't really thought

                   yet about how women play, you know, either as

                   investors or investees; so but that might be

                   interesting in a year.  So I think that this would

                   be kind of -- we would be pursuing sort of a

                   cutting-edge line here, but it's something to

                   consider.

                           On the Veteran Business Owners, we heard

                   earlier from the Deputy Administrator that the SBA

                   is working in partnership with DOD, the Department

                   of Defense, as well as Veterans Affairs to work

                   with Veterans who are returning from Service to

                   help them start their own companies, so this might

                   be more of a programmatic look at what programs

                   are working, what are the needs of women Veterans

                   in particular, how do you sort of transfer the

                   skills that they might have from their previous
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                   Service into their own businesses?

                           And then finally on Micro Enterprise or

                   Micro Business, this is a topic that was -- that

                   we reviewed at Collective Voices.  Technically the

                   definition of a micro business is five employees

                   or less.  There was some discussion at Collective

                   Voices if that -- if we want to sched -- you know,

                   define it a little bit differently, so maybe not

                   thinking about it in terms of employees, but in

                   terms of receipts because you could do a lot of

                   subcontracting and, you know, so there are sort of

                   nuances there, but we might want to consider given

                   that 88 percent of women-owned businesses do not

                   have any employees, this is definitely something

                   that is relevant to our cons -- you know, our

                   stakeholders.

                           So those are the four topics, but as Donna

                   and Anie have mentioned, we really welcome more,

                   so the next steps are that the committee would --

                   you know, please feel free to reach out to me with

                   those topics if you have other ideas or if you

                   have a different take on the ones that I've

                   outlined and then the committee will take a look

                   and propose some next steps in terms of what to

                   pursue.  Thank you.
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                            DONNA JAMES:  Okay.  From the Council,

                   we've had some kind of one-off conversations about

                   other topic areas.  Any suggestions of topic areas

                   that we need to put on the docket and have Emily

                   do a deeper dive into so when we come back

                   together from the committee perspective, we've got

                   some meat to the bones of the ideas?

                            FRAN PASTORE:  That would be me -- that

                   would be you?

                            JAIME NACK:  May I?

                            FRAN PASTORE:  Off the rec -- go ahead.

                            JAIME NACK:  I'm sorry, thank you.

                   Emily, this is Jaime Nack again.  I had just two

                   comments:  I think these four items look great.

                   On the Women In Impact Investing there was a

                   conference two weeks ago called SoCap in San

                   Francisco and they had a whole track on women, so

                   and then the conference focus is on impact

                   investing, so might be something just to look

                   into, they might have some -- they might have

                   pulled together some research or there may have

                   been some good sessions at that conference.

                           And then the second item on Micro Business

                   and Micro Enterprise, one of the statistics that

                   keeps rolling in the back of my mind from an
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                   earlier meeting, I think maybe two meetings ago,

                   when we discussed micro businesses and that figure

                   of two-thirds of women-owned businesses not only

                   grossing less than 26,000 or so, but not having

                   any employees, it came to mind that there was also

                   the study that if those businesses were to hire

                   one employee, then there are about six to seven

                   million businesses in that category, so if they

                   were to just then hire one employee, the nation

                   would be at full employment.

                            DONNA JAMES:  Uh-huh.

                            JAIME NACK:  So from a policy

                   perspective, I think that it's a really

                   interesting take, that if we were able to instead

                   of focusing on micro loans or micro finance, maybe

                   if we would look at policies that would help

                   assist in hiring that one employee.  So in the

                   environmental space we work with programs -- or

                   Government programs focused on funding green jobs

                   and there are employment training programs that

                   give grants to companies that hire in the green

                   jobs space, so possibly looking at tying that

                   research to a policy implication of helping those

                   businesses hire their first employee and get to

                   that one employee, which if you look at the impact
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                   of something like that, it could be huge on

                   nationwide unemployment.

                            FRAN PASTORE:  I'd like to echo what

                   Jaime just said, because that statistic has stayed

                   with me.  And in fact again just to something I'm

                   aware of, what Connecticut is doing to micro

                   businesses is providing $100,000 matching grants

                   to hire that one person.  So it's a wonderful -- I

                   think that we'll have some numbers on the outcomes

                   of this program probably over the next six months.

                   And I think we can look at that too as a model or

                   a best practice to share with other communities.

                           On another note, something I'd like to see

                   us look at is how we can support the Women's

                   Business Center project of the SBA, not only

                   support it, but how we can leverage and partner

                   with to expand our agenda as a Council and really

                   use the Women's Business Centers to help us,

                   especially through our Outreach and Engagement

                   Initiative?

                            TINA BYLES WILLIAMS:  One thing that, you

                   know, we did -- this was initiated by Anie, our

                   Executive Director -- focus with the private

                   equity and venture capital women, and the thing

                   that resonated with me was the difference in the
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                   conversations that -- or the messaging rather --

                   around access and SBA projects and loans, getting

                   Government contracts, which was a total

                   non sequitur when those private equity women said:

                   These are the things that are important for me in

                   considering a business.  In fact, in some ways I

                   hate to say it, the proliferation of Government

                   Contracting based on the woman, the female

                   ownership of the firm, was a negative because of

                   the notion that if that -- because, you know, when

                   you invest in a firm, you're investing based on

                   its, you know, whatever it offers, the price,

                   et cetera, but you're also investing with an exit

                   in mind.  And if the value of the firm is entirely

                   attached to that woman being there and getting

                   Government contracts, then God help you if, you

                   know, a bus hits her or she has to re -- she can

                   never retire.  So I launch into that to say that

                   perhaps our focus needs to be about to sort of

                   reconcile those two approaches of, you know, it's

                   not just about preparing -- preparing women to get

                   Government contracts, it's about preparing

                   women-owned businesses to thrive period and be,

                   you know, marketable business entities.  So I

                   don't know how that gets -- I have to think about
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                   how that gets sort of gelled into a --

                            DONNA JAMES:  Yeah.

                            TINA BYLES WILLIAMS:  -- particular

                   research topic, but I think it's important.

                                 (Affirmative nods throughout.)

                            DONNA JAMES:  I -- I -- the heads in the

                   room are nodding so vigorously that there's a wind

                   getting created from that, so it is important

                   to -- I call it honoring all aspects of the

                   marketplace --

                            TINA BYLES WILLIAMS:  Yeah.

                            DONNA JAMES:  -- that link to potential

                   of growth.  And there is the access to Government

                   markets and there's the access to private sector

                   markets and on the access to capital, if you talk

                   about venture capital, you know, it's not talked

                   about a lot, but we need to talk about that very

                   point more, the fact that the 51 percent owned by

                   women works well when you're talking about access

                   to markets and capital through the Governmental

                   sector, but we start to run into limitations when

                   it's time to try to move to equity capital and

                   you're trying to hold onto the 51 percent, but you

                   need equity investment which means taking on

                   investors who are probably going to be most likely
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                   male.

                            TINA BYLES WILLIAMS:  Right.

                            DONNA JAMES:  And so one of the things

                   Tina is referencing is a conversation we had

                   recently, and we're going to continue, with Women

                   in Finance understanding -- you know -- how do we

                   get more women in finance and growing that market

                   for access to capital while still continuing to

                   lever and honor the value-add in creation of the

                   market from the Government perspective because it

                   needs to -- we need to figure out how to get them

                   to work hand-in-hand because high growth and high

                   scale means, you know, there's possibly an exit

                   strategy down the road, especially if you take on

                   venture, that's what they are expecting --

                            TINA BYLES WILLIAMS:  Right.

                            DONNA JAMES:  -- whether the exit

                   strategy is the owner buying the company or

                   someone else buying it, so I agree, let's figure

                   out how to -- what we want to call it, the

                   parameters we want to define, but it is a clear

                   nuance and it's a big nuance; it's the elephant in

                   the room when you talk about high growth and

                   access to capital for women.

                            TINA BYLES WILLIAMS:  Let me just say
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                   one -- finish one point and that's on the micro

                   busi -- actually two:  One is on the impact

                   investing; that's I think a growing area, an

                   important area, very -- I'm glad to see the

                   Administration is sort of formally recognizing it,

                   but I'm not sure frankly whether it's at the stage

                   where it is entirely relevant to this group, and

                   so maybe we can explore --

                            DONNA JAMES:  The micro investing?

                            TINA BYLES WILLIAMS:  No, no, the impact

                   investing.

                            DONNA JAMES:  The impact investing?

                            TINA BYLES WILLIAMS:  Yeah.

                            DONNA JAMES:  So it's a -- it's a

                   relative, if we had to align these things, sort of

                   where would it fall in that --

                            TINA BYLES WILLIAMS:  Yeah, and it's in

                   that --

                            DONNA JAMES:  -- scale of priorities?

                            TINA BYLES WILLIAMS:  Now it's -- again

                   it tends to be more of a sort of environmental

                   community, so it's -- it's -- I just -- I'm -- I'm

                   having trouble seeing the nexus.

                            DONNA JAMES:  Okay.

                            TINA BYLES WILLIAMS:  The -- and then
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                   finally on micro businesses, you know, one thing I

                   think we need, while high-growth businesses are

                   clearly important, but I think in our language

                   end, we need to honor the fact that some women

                   want to just be a micro business, and that's --

                            DONNA JAMES:  And that's okay.

                            TINA BYLES WILLIAMS:  And that's okay.

                   And so, you know, the barriers to loans and --

                   that may just not be their issue, which is partly

                   why the segmentation --

                            DONNA JAMES:  Segmentation is so

                   important.

                            TINA BYLES WILLIAMS:  -- is so -- is so

                   important, so I just wanted to note that.

                            DONNA JAMES:  No, that's -- that's good

                   to have that on the record.  We'll take one more

                   comment and then we're going to wrap because I

                   think we've got to -- I may be over my time

                   already.  Go ahead.

                            FRAN PASTORE:  Oh, I think maybe Gina

                   wanted to say something.

                            DONNA JAMES:  Oh, we'll take two more

                   comments.

                            GINA ROBISON-BILLUPS:  And then Roz has

                   something to say.  Gina Robison-Billups.  Recently
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                   I've been speaking with the State of Nevada's

                   SBA-funded micro lender, and in several different

                   Council meetings, she has -- the CEO has brought

                   up that I believe it's about 80 percent of the

                   micro loans they issue that go into default.  The

                   reasons for the default are because of an

                   health -- a healthcare issue, personal bankruptcy

                   because of a healthcare issue, unable to work

                   because of a healthcare issue, so I would like to

                   see in the research on micro business, you know,

                   what is the impact?  How many of the micro loans

                   default, how many -- because of healthcare issues?

                   How many of these micro businesses go out of

                   business because of healthcare issues?  And has

                   the Affordable Healthcare Act made a difference in

                   the default rate yet?  Could it?  As we're doing

                   research and education on that, could it have an

                   impact, and what would that impact be for micro

                   business?

                            ROZ ALFORD:  This is Roz Alford.

                            GINA ROBISON-BILLUPS:  Oops, I'm sorry.

                            ROZ ALFORD:  This is Roz Alford in going

                   with that same thing that Gina just said.  When --

                   Emily, when you told us, gave us the report

                   regarding the Census and about the number of
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                   businesses that died, of those 25,000, and

                   68 percent of that were women-owned businesses,

                   can we track reasonings for those businesses dying

                   and specifically as it relates to women-owned

                   businesses?  And it falls into, could it be the

                   health -- could it be the healthcare issue, or is

                   it the micro financing?  You know, for what reason

                   is it happening?

                            EMILY BRUNO:  I think that's a really

                   interesting question and that's partly why I want

                   to have a little bit more time with the data, to

                   understand the relationships between some of the

                   data points, because a lot of the businesses, a

                   sort of correl -- parallel data point was that a

                   lot of the businesses with receipts $25,000 or

                   less are relying on credit card financing, so

                   there are a lot of sort of dynamics that go into

                   play, so like larger companies do better,

                   companies that try to obtain a commercial loan do

                   better, so there are things that I think kind of

                   compound some of those statistics, so that's

                   definitely something we can look into.

                            DONNA JAMES:  Yes, Lea?

                            LEA MARQUEZ PETERSON:  Donna, I wanted to

                   also mention I support the idea of the various
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                   research programs.  I want to ask that we could

                   segment or gather data on the ethnicity of the

                   women in question.  I think sometimes we do some

                   incredible research projects and haven't seen that

                   sliver.

                            DONNA JAMES:  Good point.

                            LEA MARQUEZ PETERSON:  Being from the

                   West Coast, I'm particularly sensitive to the

                   fast-growing Hispanic market and I have actually

                   heard data that the Latino-owned business is

                   fast-growing, but it's hard to get your finger on

                   that.

                            DONNA JAMES:  Uh-huh.

                            LEA MARQUEZ PETERSON:  So whether talking

                   high growth or a micro business or various areas,

                   love to see the ethnicity.

                            DONNA JAMES:  Great callout.  Last

                   comment?

                            FRAN PASTORE:  Fran Pastore.  Just wanted

                   to follow up with something.  Relevance of micro

                   businesses that Marie Johns brought up earlier and

                   something that we talked about yesterday in our

                   panel discussion, which was the impact of micro

                   businesses on families and communities.  I think

                   that, you know, cul -- gathering the statistics on
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                   changes in revenues, changes in the number of

                   employees, but what is really the impact on the

                   family?  And, you know, in Marie's particular

                   case, and we see this all the time, what she

                   shared was that it enabled a different future for

                   her family and generations that followed, so just

                   wanted to bring that up as well.  Thank you.

                            DONNA JAMES:  Thank you.  And as always,

                   Emily, one of the things we like to do is when we

                   go down the path of any of these research

                   initiatives, to try to satisfy ourselves that the

                   work hasn't already been done.  You know,

                   leveraging existing research initiatives to make

                   sure, you know, there isn't something already out

                   there that we can build upon or actually use,

                   provided the methodology aligns with our

                   expectations and needs as a Council.

                           There's a housekeeping item, I'm going to

                   suggest we do it over our lunch hour, dealing with

                   setting our next meetings and we'll publically

                   announce that when those meetings are set.  I

                   apologize that those of you who may still be on

                   the phone, I told you making sausage isn't

                   sometimes pretty, but it is necessary.  We

                   appreciate you hanging in there and listening.
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                   And of course, if you do have questions, you can

                   send those to info --

                            ANIE BORJA:  info@nwbc.gov.

                            FRAN PASTORE:  info@nwbc.gov.

                            DONNA JAMES:  Thank you.  But I would

                   like to open it up to the one or few remaining

                   here who might have a question or a comment.  We

                   are approaching the lunch hour, so if you do have

                   any questions, you know, feel free; otherwise you

                   can, you know, have us individually all to

                   yourself here.

                            (FELECIA ROSEBURGH):  Felecia Roseburgh

                   again.  I'm the Deputy Commissioner of the

                   Supplier Diversity Program for the State of

                   Indiana here in -- located here in Indianapolis,

                   but serving the entire state.  I am excited beyond

                   measure that you chose to be here.  Thank you,

                   Sarah, for allow -- hosting this meeting here in

                   our hometown which we believe is one of the best

                   places in the world to be and one of the best

                   places in the country for you to come for your

                   meeting.

                           What one of the things that we do in State

                   Government, I just want to make a comment and make

                   this data set available:  Every five years by
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                   State Statute, we are required to conduct a

                   diverse -- a disparity study that looks at

                   demographic information related to Minority and

                   Women's Business Development across the state of

                   Indiana.  And it analyzes State spend and a

                   variety of factors it analyzes.  That information

                   is available.  The most recent study was completed

                   at the end of 2010; it is available on our Website

                   at www.idoa -- I'm sorry, back up --

                   www.in.gov/idoa/mwbe, and that is our Website.

                   You can pull that data down, take a look at it.

                   If you have any questions, feel free to reach out

                   to me.  My information is on the website as well.

                   And our next one will be conducted and released in

                   2015 and we will begin the process next year

                   looking for consulting firms to assist us with

                   that process, but our most recent data set is

                   available for your use.  And thank you

                   for inviting me and I'm very pleased to have been

                   able to attend today.

                            DONNA JAMES:  Thank you for sharing that

                   information.  Council members, I'll remind you we

                   do have roundtables talking with women business

                   owners from this area, so this gives us

                   opportunity to continue our geographic expansion



                                                                   105

                   and outreach, and so I know many of you will be

                   around for that, and I appreciate it.  With that,

                   are there any other items before we bring the

                   meeting to a close?

                                   (No responses.)

                            DONNA JAMES:  I'd like to thank the

                   Council members, the staff, those who were here

                   with us in the audience and on the phone, thank

                   you very much.  And the meeting is adjourned.





                                   [END OF MEETING]
