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Comprehensive Information on State
Women’s Business Councils, Networks Now Available

Washington, DC — Women business owners, public policy officials and other members of the women’s business community
now have access to a comprehensive and resourceful guide on the many state-level organizations that foster and support

women’s entrepreneurship policy development.

This new Issue in Brief, “State Economic Networks for Women Business Owners,” produced by the National Women’s
Business Council, provides information about publicly-funded organizations, as well as similarly-focused organizations which
do not receive state funding. It pays particular attention to those organizations which might be considered equivalent to the

National Women’s Business Council on a state level.

The study found that 43 states have some sort of state or private commission, council, coalition, or economic network focused
on women. Of the 56 organizations identified, however, nearly two-thirds (35 organizations) are women’s commissions with
no stated focus on women’s entrepreneurship. The remaining 21 organizations, covering 16 states, have either a total or partial

focus on women business owners.

Just two states have state-funded councils specifically dedicated to women’s entrepreneurship policy development — Colorado
(Women’s Economic Development Council, part of the Colorado Office of Economic Development and International Trade)
and Illinois (Illinois Women’s Business Ownership Council). Both councils have board members who are appointed by the
governor, and part of each of their statutes is to make regulatory and policy recommendations to encourage the growth of

women-owned businesses.

Five other states (KKansas, New York, Pennsylvania, Virginia, and Washington) also have state-funded organizations that focus
on women’s entrepreneurship. These organizations are divisions or offices that reside within a larger department. One of
these organizations, the Women’s Business Advocate Office in the Pennsylvania Department of Community and Economic
Development, “encourages the creation, expansion and retention of women-owned businesses as part of Pennsylvania’s
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overall economic development strategy.” The other four organizations are offices of Minority and Women’s Business
Development and appear to be primarily focused on certification and procurement, rather than covering a broader range of

issues.

“The National Women’s Business Council would like to extend our gratitude for the help and support we’ve received in
compiling this document,” said Marilyn Carlson Nelson, Chairman and CEO of Carlson Companies and Chair of the National
Women’s Business Council. “In particular, we’d like to thank the Women’s Business Centers and the Small Business
Development Centers for their assistance in identifying many organizations that may have otherwise been overlooked. It is
our hope that increased awareness about these state-level efforts will spur the further development of these organizations and

increase their focus on women’s enterprise development and public policy advocacy.”

“Not only will this directory make resources and services more accessible to entrepreneurs, it will also facilitate cooperation
and teaming among the organizations that serve women business owners,” said Suzanne Pease, President of the National
Association of Women Business Owners NAWBO) and Owner of Ampersand Graphics, based in Marlboro, New Jersey.

NAWBO is an organizational member of the Council.

“Today, as the role of women entrepreneurs continue to grow in size and impact, it is important that women have access

to the resources provided by women’s business organizations and networks,” added Terry Neese, President of Women
Impacting Public Policy (another member of the Council). “Women run their businesses and manage their employees
differently — thus traditional male-dominated networks often do not meet their needs. Women’s business

organizations also serve as vehicles for education and advocacy and allow women to coalesce as a constituency that plays a vital

role in our nations political and economic spheres.”

The National Women’s Business Council recommends that the organizations that are focused on women’s entrepreneurship —
especially those in which there is a mandate for policy action — be used as models in the 34 states lacking such organizations.
In particular, the Council suggests that the development of state-funded, citizen-driven entities such as the Illinois Women’s

Business Council would be most beneficial.

The full Issue in Brief and the companion resource guide may be found at the NWBC’s web site, www.nwbc.gov. This
document was created by the NWBC as a first step in gathering information on state economic networks and other similar
organizations for women business owners. Despite intensive research, there may be existing organizations that have not been

identified. The NWBC welcomes information on any such organizations that may have been inadvertently missed.
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The National Women’s Business Council is a bi-partisan Federal government council created to serve as an independent source of advice
and counsel to the President, Congress, and the U.S. Small Business Administration on economic issues of importance to women business
owners. Members of the Council are prominent women business owners and leaders of women’s business organizations. The National
Women’s Business Council is committed to conducting research on issues of importance to women business owners and their
organizations; to communicating these findings widely; to connecting the women’s business community to public policy makers; and to
providing programs and platforms for change in order to expand and improve opportunities for women business owners and their
enterprises. For more information about the Council, its mission and activities, contact: National Women’s Business Council, 409 3td
Street, SW, Suite 210, Washington, DC 20024; phone: 202-205-3850; fax: 202-205-6825, e-mail: nwbc(@sba.gov; web site: www.nwbe.gov.
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