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National Women's Business Council

EXECUTIVE SUMMARY

Women-owned businesses have demonstrated phenomenal growth in both
numbers and economic initiative over the past fifteen years. Growth in the
number, sales and employment of women-owned businesses has exceeded that of
all businesses. Today, the over 6.5 million women-owned businesses are
represented in all industry sectors of the economy and continue to be a growing
source of employment opportunities...for women and minority workers in
particular.

As this growth in numbers of women entrepreneurs continues to soar, women-
owned firms could be generating more than $1 trillion in receipts by the year
2000, more than 10 times their sales and receipts just 12 years ago. While this
figure is an estimate, we are confident that it will be supported by the results of
the 1992 U.S. Economic Census due to be issued in 1995. We do know that
during the early 1980's sales and receipts generated by the less than 4 million
women-owned businesses grew by 200 percent. The fact that sales growth over
this five year period is nearly four times that of growth in the number of firms is a
clear indication that women-owned businesses are growing impressively in size
and economic power.

To provide a comprehensive profile of the status of women's business ownership
in this country, the National Women's Business Council has prepared this official
documentation of the growth, economic contributions and critical barriers that
still exist for the women's business sector.

This publication incorporates for the first time in a single document the
statistical information that is known to date about women's business ownership in
this country. Here, in one integrated resource, is the information of greatest value
to economic policy makers, government leaders and the business community
seeking to open the doors to opportunity for the fastest growing sector of this
economy. :

Within this document are found official statistics on:

] the number, size and economic strength of women-owned businesses;

u recent growth trends; and

Executive Summary | | ‘ ES-1



National Women's Business Council

= information on two key issues for women business owners: access to
financial resources and procurement opportunities.

As a federal advisory panel advocating on behalf of women-owned businesses,
the objective of the National Women's Business Council has been to promote the
interests and highlight the contributions of our constituents and, at the same time,
identify and break down the barriers that inhibit their success.

] There were 2.6 million women-owned businesses identified in 1982 and
estimated to be over 6.5 million out of 21 million small business owners
" in 1992.
u Receipts were documented to be $98.3 billion in 1982 and are projected to

be over ONE TRILLION DOLLARS by the year 2000.
L ‘Women business owners employ more than 11 million employees.

While the explosive growth and entrepreneurial spirit, as evidenced by these
statistics, portray an impressive scenario, the gaps in our knowledge of this
dynamic sector have obstructed a more complete picture. Without a full
accounting of the demographics and performance of this business sector, their
contributions to the economy will continue to go unrecognized and their fullest
potential unrealized.

We have also found that the national economic data collected under various
regulations and statutes are left unanalyzed or are too limited in scope.
Furthermore, analysis is also made more difficult through the inconsistent
application of standards and criteria employed by the many federal agencies and
departments undertaking the collection, tabulation and analysis of the
information.

This compendium is intended to help decision-makers navigate through the
inconsistencies in order to gain a more complete picture.

At once, we can clearly see the need for additional studies to provide more timely
economic statistics and analysis of the current phenomenon of women's
entrepreneurship. We have also documented that barriers continue to prevent this
sector from achieving great business successes.
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Of particular concern is the barrier to access to business opportunities in the
public sector -- where women-owned businesses receive less than 2% of the $200
billion in federal contracts awarded in each year through FY1992. We know that
small firms which receive federal contracts are more likely to grow and become
strong candidates for larger private sector contracting opportunities. The income
stream and collateral base provided by these contracts is often a critical source of
funding for small businesses who have difficulty accessing sufficient financial
resources. The documented failure of women-owned businesses to access this
most lucrative market has precipitated a new commitment on the part of the
federal government to reach out and do business with this sector.

The National Women's Business Council has prepared this compendium for the
purpose of stimulating further research and discussion. We are committed to
improving the scope and quality of our official economic data in order to promote
changes in policy and legislation that will support women entrepreneurs as they
launch and grow their businesses.

The accompanying Data Report is the result of that commitment. Reports and
studies were collected from all federal agencies which prepare information on
America's businesses as well as selected private sources. (See Annotated
Bibliography in the Data Report for a complete listing of sources.)
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Here are the highlights of the Data Report's findings, and recommendations for
action based upon the results:

Current n

Knowledge
=
[

The number of women-owned firms has grown significantly over the past
decade. From 1982 to 1987, the number of women-owned businesses
increased by 57.5%—from 2.6 million to 4.1 million — more than twice
the rate of all U.S. businesses during the period.

Women are continuing to start businesses at a higher than average rate.
The number of women-owned sole proprietorships (generally the smallest
and youngest of businesses) grew at an average annual rate of 8.4% during
the period 1979-1990, compared to a 5.4% annual rate among all sole
proprietorships and 4.5% among men-owned proprietorships.

Women are moving into many "non-traditional" industries. The number of
women-owned firms grew most rapidly in the areas of wholesale trade,
agri-business, manufacturing, and transportation in the mid 1980's.

Rate of Growth of Womeh-Owned Firms
by Industry: 1982-1987

g

Percent Change, 1982-1987
8 8

Executive Summary
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Women-owned businesses are not only growing in sheer numbers, but in
economic power as well. Growth in sales among women-owned firms is
nearly four times that of growth in numbers, and the growth of women-
owned firms providing employment more than doubled from 1982 to
1987. As of 1987, women-owned businesses generated over $224 billion
in sales, and had a payroll of nearly $41 billion.

o

Growth in the Economic Impact of
Women-Owned Businesses: 1982-1987

g g 8

Percent Increase, 1982-1987

8

0

Sales & Receipts Employment # Firms w/ Empl.
Source: Burean of the Census .

Executive Summary

Business receipts among the smallest women-owned firms—sole
proprietorships—are growing strongly as well. From 1981 to 1991, the
receipts of these businesses have increased three-fold—from $39.6 billion
to $105.5 billion. Average receipts per proprietorship have increased 34%
during that time, from $14,236 to $19,020—more than three times faster
than the 11% increase among all nonfarm sole proprietorships.

As of 1992, it is estimated that women-owned firms number 6.5 million
and employ over 11 million people in the U.S.
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Trend in Employment Among
Women-Owned Firms

Employment (miflions)

1982 1987 1990 (est.) 1992 (est.)
Year

Source: Buresn of the Cansts & NFWBO

Executive Summary

Not only are women-owned businesses found in all industries, they are
ethnically diverse as well. As of 1987, there were nearly 400,000
businesses owned and operated by women of color—158,278 Black
women-owned firms, 115,025 Hispanic women-owned firms, 111,889
firms owned by women of Asian/Pacific Island descent, and 6,308
businesses owned by Native American/Alaska Native women.

Women business owners are more highly educated than the general female
population, and are also somewhat more likely to be married. Over eight
in ten women business owners have at least a high school education,
compared to 72% of all women 15 or older. Fully one-third (34%) have
college degrees, compared to just 14% of all women 15+. Seven in ten
(70%) of women business owners are married, compared to 57% of all
women 15 or older.

Despite this tremendous growth in numbers and in economic power,

barriers to increased economic growth remain. Women find it more
difficult to obtain the capital necessary to start and grow their businesses.
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According to the Bureau of the Census, among women who used
borrowed capital to start their businesses (27.3%), the share obtaining
start-up capital from commercial lending sources declined from 42% to
34% from 1982 to 1987, while the share acquiring financing from other
sources (credit cards, refinanced home, non-commercial loans) tripled,
from 6% to 18%.

Sources of Start-Up Capital: 1982-1987

L~

1982 #1987

Source: Buresu of the Censns
*Other includes personal credit card, refinanced
hame, loans other than from comunercial banks.

Executive Summary

More recent data suggests that this problem continues even among

"established women business owners. A 1993 study by the National

Foundation for Women Business Owners found that women business
owners are more likely than businesses at large to report difficulties in
working with their financial institutions, are much more likely to use
credit cards to fulfill their short-term financing needs, and are more likely
to use several different sources to fulfill their capital requirements.
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n Women-owned businesses are starting out "bigger." The share of women
needing $10,000 or more to start their business increased from 14% to
19% from 1982 to 1987, and the share of those needing $50,000 or more
grew from 3.5% to 5.1%. '

= Access to procurement opportunities can also be problematic for women
business owners. The share of federal procurement dollars going to
women-owned businesses has not changed significantly in the last ten
years. Women-owned firms received 0.8% of federal contract awards over
$25,000 in 1980, and 0.9% in 1991. All told, only 1.8% of all federal
procurement awards went to women-owned firms as of fiscal year 1993.

Share of Federal Contract Actions
Reported Individually: 1980-1991

100 s

-
1
T

Percent Share
3
T

w

0.8 08 04 04 0s 065 07 07 08 08 0.9 09| §1.7 billion
| T ————————— ! : ! T n !
0

1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1950 1991

Fiscal Year

Women-owned business
N

Source: SBA, Office of Advocacy
Note: Contract actions reported individually are those over $25,000.

u Although relatively few women-owned firms are involved in federal
procurement activity, a research study conducted for the U.S. Small
Business Administration showed that small firms receiving federal
contracts demonstrated more stability and growth than firms that were not
involved in federal procurement. The income stream offered by a federal
contract enabled the businesses to plan for growth more effectively. This
is an important reason why, even though a minority of women-owned
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firms are currently engaged in federal procurement, it is a very important
issue for all women-owned businesses.

Future Given what is known about the current growth rate of women-owned businesses,
Projections it is possible to make some projections into the future:

The share of women-owned sole proprietorships, typically the smallest
and youngest of businesses, has grown from 25.1% in 1979 to 32.2% in
1990. Given this pattern of growth, it is estimated that their share will rise
to 36.7% by the year 2000.

Many have postulated that women-owned firms will comprise fully half of
all firms by the year 2000. Given current growth rates among all firms,
and the projected growth among sole proprietorships, however, it is more
likely that women-owned firms will make up four in ten firms by the year
2000.

As of 1990, it was estimated that all women-owned firms, including ¢
corporations, numbered 5.4 million and employed 10.9 million people in
the U.S. As of 1992, it has been estimated that women-owned businesses
number 6.4 million and employ an estimated 11 million workers..

There is not enough data to permit an accurate projection of the future
economic power of women-owned businesses. Sales and receipts among
women-owned firms grew by 183% from 1982 to 1987—from $98.2
billion to $278 billion. If they grew by only half that much in the years
following the 1987 census, women-owned firms could be generating as
much as $1 trillion in receipts by the year 2000. If growth in the 1990's
matches that of the mid 1980's, women-owned firms may have already
reached the $1 trillion mark.

Significant  Although this information provides a framework of knowledge about women-
Gaps In owned businesses, there remain significant gaps in knowledge about this
Knowledge important sector of the economy:

Executive Summary

The federal government has not, until the upcoming 1992 Economic
Census, counted the entire population of women-owned firms. Though
comprising less than 10% of the business population, C corporations—the
organizations missed by previous censuses—account for a majority of the
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nation's employment and business sales. Thus, crucial information about
the true economic impact of all women-owned businesses remains
unknown. '

So, too, information about access to capital issues remains largely
anecdotal. Research has shown that access to financing is critical to young
companies: capital is the lifeblood of any business, and access at crucial
start-up and growth phases are especially important. Women-owned
businesses are shown to eschew banks for other sources of financing, and
are having to rely on more sources for their capital needs. Much more
needs to be known about these issues.

Statistical information on federal government procurement from women-
owned businesses is available, but the published information—all from the
U.S. Small Business Administration—is not directly comparable across
sources, and there are gaps in this information as well.

Strategic Given what is known about the growth of women-owned businesses over the past
Recommen- decade and, more importantly, where there are gaps in our knowledge, we make
dations the following recommendations for action:

1.

Executive Summary

Encourage states to collect data and information on women-owned _
businesses at the state level and to collaborate in developing regional data.
While national data can be extremely powerful in bringing recognition to
the economic force of women business owners, state by state data are vital
for developing programs and infrastructure which will have the most
immediate and measurable impact on individual women business owners.

Improve the quality of national economic statistics on women-owned
businesses throughout the Federal government.

L Require that all business statistics collected by the Federal
government include gender of owner(s) so that comparisons

between women- and men-owned businesses can be made.

[ Develop a consistent definition of woman-owned business which
is used by all parts of the Federal government.
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®  Increase the comprehensiveness of data collected on women-
owned businesses by including ¢ corporations in the Economic
Census.
3. Encourage public/private partnerships to address data collection and

research on women business owners. Areas to be studied should include:

u Economic contributions made by women businesses in job creation
and revenues;

= Barriers to growth, including access to capital, Federal and state
procurement and technical assistance;

. Social impact of women-owned businesses on employees and the
community; :

u Innovation, quality and productivity in women-owned businesses.

4. Continue a strong voice for women-owned businesses in government to
ensure:

u Economic policy-makers take into consideration the needs and
contributions of women-owned businesses in establishing policy
and legislation;

u Collaboration and consistency among research and data collection
activities on women business owners;

= Continuing recognition by government policy-makers, corporate

leaders and financial decision-makers of the significance of
women-owned businesses.

Executive Summary ES-11
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INTRODUCTION

When it was established by the Women's Business Ownership Act of 1988 (PL
100-53), the National Women's Business Council was given four important
mandates. It was charged with reviewing:

"1. the status of women owned businesses nationwide, including
progress made and barriers that remain, in order to help such
businesses enter the mainstream of the American economy;

2. the role of the Federal government and state and local
governments in assisting and promoting aid to, and the
promotion of, women-owned businesses;

3. data collection procedures and availability of data relating
to:
A. women-owned businesses;
B. women-owned small businesses, and
C. small businesses owned and controlled by socially and

economically disadvantaged women; and

4, such other government initiatives as may exist relating to women-
owned businesses including, but not limited to, those related to
Federal procurement.”

During the ensuing years, the Council has held meetings and conducted hearings
to further define these issues, collect information and data, and report to Congress
on its findings. Those activities have made it clear that significant gaps exist with
respect to information about women-owned businesses and their owners.

This Compendium is meant to gather, for the first time in a single document, the
statistical information that is known to date about women business owners and
their businesses. This report will provide a thorough overview of the information
that is known about the number, size, and economic strength of women-owned
businesses; recent growth trends; demographic information about women
business owners; information about two key issues for women-owned businesses:
access to capital and procurement; and an analysis of important gaps in
information.

Introduction i
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It is hoped that this Compendium will be used as an information resource and
bibliography of sources, a quick reference for those interested in entrepreneurship
among women, and a guide for future public policy decisions.

Introduction ’ ' i
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OVERVIEW

Major
Sources of
Information

Compara-
bility Issues

In recent years, it has become increasingly clear that women-owned businesses
are playing a vital role in the nation's economy. Yet, finding basic economic
information on the nation's women-owned businesses is often problematic. There
is no single definitive set of statistics that include all women-owned businesses in
the country. Definitions of what constitutes a woman-owned business can vary, as
can the minimum monetary threshold for one to be considered a business.
Analysis of changes over time is difficult as well, for these definitions and
thresholds have changed in recent years.!

Given these difficulties, it is not surprising that this disparate information has
never before been compiled in one single document. This Compendium marks the
first such effort—pulling together all of the statistical information available on
women-owned businesses in the country in a single publication.

The National Foundation for Women Business Owners searched through all
known publications referencing statistical information on women-owned
businesses, gathered information from the federal statistical agencies, summarized
the findings, and analyzed the information for trends, gaps in information, and
inconsistencies.

There are three important sources of primary statistical information on women
business owners and their businesses: the Bureau of the Census within the U.S.
Department of Commerce, the U.S. Small Business Administration, and the
National Foundation for Women Business Owners. The U.S. Department of
Labor's Bureau of Labor Statistics conducts monthly household surveys that
collect information on employment, including self-employment, and their
Women's Bureau monitors trends with respect to women, but the Department of
Labor's emphasis is workers/employees rather than on business
owners/employers.

It is important to note, and make the reader aware, that it is frequently difficult to
compare information on women-owned businesses from different sources. For
example, the U.S. Small Business Administration obtains information on non-

! L argely for procurement and set-aside program qualification reasons, the Bureau of the Census and the
U.S. Small Business Administration have increased the threshold of ownership for women- and minority-owned
businesses from 50% to 51%. Businesses run or operated by women and/or minorities who have less than 51%
ownership are not considered to be woman- or minority-owned by Census or SBA.

Overview
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Overview

farm sole proprietorships by gender of owner from the Internal Revenue Service.
In 1987, the IRS counted 4,462,264 women-owned sole proprietorships. That
same year, the Bureau of the Census counted 4,114,787 businesses, 3,722,544 of
whom were sole proprietorships. Why the difference? The answer lies in the
thresholds used to define a business. The IRS data are obtained from tax records.
Any business income claimed is counted as a business. The Census data only
includes those businesses with at least $500 in receipts.

There are other differences among data sources; they are footnoted in this report.
Also please note that all the sources used or researched for this report, along with

a brief description of the source, are listed in Chapter VII, the Annotated
Bibliography.

iv
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L THE NUMBER OF WOMEN-OWNED FIRMS IN THE U.S.

Bureau of
the Census

Answering the question "How many women-owned businesses are there in the
United States?" is not as simple a matter as it may seem. First, there is no single
definitive set of statistics that include all women-owned businesses in the country.
Secondly, definitions of what constitutes a woman-owned business can vary, as
can the minimum monetary threshold for one to be considered a business.

Given these limitations, it is necessary to survey the major sources of statistical
information on women-owned businesses and compare their data.

Every five years, in years ending in 2 and 7, the Bureau of the Census conducts
an economic census of businesses throughout the United States. During every
economic census since 1972, a separate and distinct analysis of women-owned
businesses has been conducted as a part of the overall census. According to their
most recent census, there were 4,114,787 women-owned businesses in the United
States as of 1987—a 57.5% increase from the 2,612,621 women-owned firms
identified in 1982, and more than twice the 26.2% increase among all U.S. firms
included in the Census. -

Though the data provided by the Bureau of the Census is without question the
most detailed, both by industry and geography, and the benchmark against which
all other information is compared, there are shortcomings. Analysis of growth in
the number, size, and economic impact of women-owned businesses in 1987
compared to previous censuses is not possible, with the exception of the 1982
data provided in the 1987 report; improvements in coverage and changes in
definitions have rendered the populations too different to compare.

Another shortcoming of the censuses of women-owned businesses to date, but
one that will be rectified with the release of the 1992 census, has been the
exclusion of C corporations.? Though small in sheer numbers compared to the .
other legal forms of business organization, C corporations have the largest
economic impact in terms of employment and sales.

2 Up until the upcoming 1992 report, the census has just included sole proprietorships, partnerships and
subchapter S corporations. Starting with the 1992 report, C corporations will be included by means of a sample
added to the administrative records data used for the other legal forms of organization.
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1-1. Growth in the Number of
Women-Owned Businesses in the U.S.:
1982-1987

5,000,000

4,000,000

3,000,000

2,000,000

1,000,000,

1982 1987

National To help provide a clearer picture of the full economic impact of women-owned
Foundation businesses in the country, the National Foundation for Women Business Owners
for Women (NFWBO) conducted a study to update and expand upon the 1987 economic
Business census. Extrapolating from the census figures to project growth from 1987 to
Owners 1992, and including an estimated count of women-owned C corporations, the
NFWBO released a report in 1992 that estimated the number of women-owned
firms in the country in 1990 to be 5.4 million. The NFWBO estimates the number
 of women-owned firms in the U.S. to be 6.5 million as of 1992. '
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1-2. Estimated Growth in the Number of
Women-Owned Businesses in the U.S.:
1990-1992

1990 (est.) 1992 (est.)

U.S. Small
Business
Administra-
tion

As a part of its annual report to Congress, The State of Small Business, the U.S.
Small Business Administration's Office of Advocacy includes statistical
information on women-owned businesses whenever it becomes available. In
addition to providing excellent synopses of the economic censuses after they are
released, the Office of Advocacy also publishes data from the Internal Revenue
Service on nonfarm sole proprietorships by gender of owner. This information is
updated annually, and goes back to 1977, providing valuable trend information on
the most numerous legal grouping of small businesses.

Though sole proprietorships comprise approximately 70% of the country's
business population, they are typically the smallest and youngest of businesses.
Of the approximately 20.5 million business in the United States®, nearly 17
million of them are sole proprietorships. Women-owned sole proprietorships
numbered 5,548,514 as of 1991—32.7% of all nonfarm sole proprietorships.*

3 As defined by the IRS via tax returns.

4 {J.S. Small Business Administration, Office of Advocacy, The State of Small Business: A Report of the
President, United States Government Printing Office, 1993.
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Bureau of

Labor
Statistics

Analysis of the growth of nonfarm sole proprietorships by gender over the course
of the 1980's reveals that the number of women-owned Nonfarm sole
proprietorships has grown at an average annual percentage rate of 8.4%, while the
number of those owned by men has grown at an average 4.5% per year.® This
trend has given rise to the oft-quoted statistic that women are starting businesses
at twice the rate of men.

1-3. Growth in the Share of Nonfarm Sole
Proprietorships by Gender: 1980-1990

3
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1989 1990
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— —pr—

' Source: U.S. Small Business Administration

Although most of the information collected by the Department of Labor's Bureau
of Labor Statistics is collected at the household rather than the business level,
there is some information that is relevant to the world of entrepreneurship—data
on self-employment. In their latest release of Employment and Earnings, the
Bureau of Labor Statistics estimates that there are 3,443,000 self-employed
women in the non-agricultural labor force—6.7% of the 51.6 million non-farm

working women in the country.

5 U.S. Small Business Administration, Office of Advocacy, The State of Small Business: A Report of the
* President, U.S. Government Printing Office, 1993, p. 64.
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These 3.4 million non-farm self-employed women comprise 38.3% of the total
number of non-farm self-employed individuals in the labor force, 8,999,000 in
all. Compared to men, BLS finds that women are slightly underrepresented
among the self-employed; 6.7% of non-farm working women are self-employed,
compared to 9.7% among men.®

1-4. Employment and Self-Employment
Among Non-farm Workers: March 1994
140,000
120,000

g 100,000 |~
£
g :
2 60,000 -
% o)
z
ner o 5,556
! . :: 3443 »
° Total Employment Sclf-Employed
[ @ Al workers 16+ O Men 16+ © Women 16+ |
mBmoﬂ.-bu_'smﬁu
Growth One of the most notable trends in entrepreneurship among women in the past

Patterns By  decade has been their movement into "non-traditional” industries. Census data

Industry shows that, during the 1982-1987 period, when the overall growth in the number
of women-owned businesses was 57.5%, the growth in the number of women-
owned firms in wholesale trade was 157.4%, the number of women-owned
agriculture-related businesses increased by 146.1%, the number of women-owned

¢ It is important to note the reasons behind the difference between the BLS' 3.4 million non-farm self-
employed women and the IRS' 5.5 million women-owned non-farm sole proprictorships. The former use the
individual as the frame of reference and include only those women whose primary occupation is self-employment.
The latter uses the business as the frame of reference and include part-time businesses that do not provide the primary
source of income. ’
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businesses in manufacturing grew by 109.2%, and the number in transportation,
communications, and public utilities climbed by 104.8%. Even though the largest
share (55%) of women-owned firms remains—as do a majority of all firms—in
the services sector, this increased diversity among women-owned businesses
highlights their growing strength and economic impact.

1-5. Rate of Growth of Women-Owned Firms
by Industry: 1982-1987

Percent Change, 1982-1987

" Source: Bureau of the Cenns.

Regional
Growth
Patterns

A greater than average share of the growth in the number of women-owned
businesses in the country during the 1980's occurred in the eastern United States,
most predominately in the New England and Mid Atlantic states. Although
Census data show that the most populous states (California, New York, Texas,
Florida, Pennsylvania and Illinois) have the largest number of women-owned
businesses, the greatest percent increase in the number of women-owned firms
between 1982 and 1987 was seen in these five states—New Hampshire, New
Jersey, Rhode Island, Florida, Massachusetts. Most states west of the Mississippi
River, with the exception of Arizona, California, Missouri, and Nevada, all grew
at less than the national average.

A direct comparison of the state growth trends among women-owned firms with
those among all firms is not possible, as the 1987 company summary published
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Rate of
Business
Ownership

by the Census Bureau did not include comparable 1982 tables. However, the
above regional trends are not surprising, given the relatively stronger economic
growth during the 1980's on the east and west coasts. It appears that women-
owned firms largely mirrored overall entrepreneurial growth during the period.

States With The Highest/Lowest Percent Increase in

the Number of Women-Owned Businesses, 1982-1987

Percent Increase,
State 1982-1987
The Top Five :
New Hampshire 90.7
New Jersey 85.6
Rhode Island 80.7
Florida 76.5
Massachusetts 76.3
The Bottom Five
Idaho 41.6
Montana 39.1
Oklahoma 29.5
Wyoming 283
District of Columbia 23.6

Source: Bureau of the Census

In the July 1991 issue of American Demographics, authors William O'Hare and
Jan Larson compared the number of women-owned businesses in each state with
the number of adult women in the state, calculating a rate of business ownership
' among women in each state.”

The results are quite interesting. None of the most populous states are near the top
of the list; Alaska and Colorado are the states with the highest business ownership
rates among women, with 84.7 and 72.9 business owners per thousand adult
women, respectively. All told, states in the New England and Mountain states
rank the highest in terms of business ownership among women, while states in
the South and Midwest rank lowest.

7 O'Hare, William and Larson, Jan, "Women in Business: Where, What and Why," American

Demographics, July 1991.
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Table 1-1. The Number of Women-Owned Businesses: 1982-1987

1987 % Change
#of % of # of % of 1982-1987
Firms* Total Firms*

|l Total, All industries 2;612,621 100 | 4,114,787 100 57.5
Agriculture : 19,497 0.7 47,979 1.2 146.1
Mining 19832 08| 26420 06| 332
Construction _ 58,991 .23 94,308 23 59.9
Manufacturing 44,909 1.7 93,960. 23 109.2
IrTCPU 38,944 1.5 79,768 1.9 104.8
Wholesale Trade 32,059 1.2 82,513 20 1574
Retail Trade 631,309 242 798,692 19.4 26.5
| FIRE ' 246,403 94 437,360 10.6 77.5

II Services 1,284,837 492 | 2,269,028 55.1 76.6
ﬂ NEC v 235,840 90| 184759 45| 217

Source: U.S. Department of Commerce, Bureau of the Census, 1987 Economic Censuses of Women-Owned
Businesses (Washington, D.C.: U.S. Government Printing Office, April 1990), Table 1.

Note: TCPU=Transportation, Communications, & Public Utilities; FIRE=Finance, Insurance, Real Estate; NEC=Not
Elsewhere Classified

o To be included in the Census, a firm must have at least $500 in receipts in the Census year. More

importantly, the Census does pot cover regular C corporations. Only sole proprietorships, partnerships, and
subchapter S corporations are included. _
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Table 1-2. The Number of Women-Owned Businesses by State: 1982 & 1987

Number of Women-Owned Percent Change,

State Businesses 1982 - 1987
1982 1987

Alabama ’ 30856 | 48,018 556
Alaska | 9,489 13,976 | 473
Arizona , 35,085 60,567 . T6
Arkansas 24,463 35,469 45
California 354,662 559,821 579
Colorado 57,370 89,411 559
Connecticut : 35,450 60,924 | 71.9
Delaware - 5,702 ‘ 9,727 70.6
District of Columbia 8,893 10,987 23.6
Florida | 125,392 221,361 76.5
Georgia 53,254 88,050 65.3
Hawaii 14,415 21,696 50.5
Idaho - 13,403 18,973 41.6
Tllinois | 110,278 177,057 60.6
Indiana ' 62,015 89,949 45
Towa 36,097 53,592 48.5
Kansas 36770 | 53,505 455
Kentucky 36,558 53,454 46.2
Louisiana 38,315 55,852 45.8
Maine ' 14,473 23,922 65.3
Maryland _ 48,371 ‘ 81,891 69.3
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v Number of Women-Owned Percent Change,
State Businesses 1982 - 1987
1982 1987
Massachusetts 63,162 111,376 76.3
Michigan 87,133 133,958 53.7
Minnesota 56,234 88,137 56.7
Mississippi 20,411 28,976 42
Missouri 54,080 87,658 62.1
Montana 12,762 17,747 39.1
Nebraska 22,746 32,285 419
Nevada 11,676 18,831 61.3
New Hampshire 11,912 22,713 90.7
New Jersey 63,243 117,373 85.6
“ New Mezxico 16,287 25,397 55.9
|LNew York 176,485 284,912 61.4
North Carolina 57,374 93,532 63
North Dakota 8,770 12,689 447
Ohio 102,519 154,084 | 503
Oklahoma 49,193 63,690 29.5
Oregon 40,479 58,941 45.6
Pennsylvania 106,159 167,362 57.7
Rhode Island 8,032 14,517 80.7
South Carolina 27,055 42,604 575
South Dakota 9,367 13,374 428
Tennessee 44,643 67,448 51.1
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1 Number of Women-Owned Pe:cent Change,
State Businesses 1982 - 1987
1982 1987

Texas 199,758 298,138 493

Utah 19,072 29,810 56.3

Vermont 8,044 13,802 71.6
lHVirginia 56,882 94,416 66

Washington 59,296 90,285 523

West Virginia 15,730 22,549 43.4
f Wisconsin 44 413 69,185 55.8
II Wyoming 8,393 10,796 286)

Source: U.S. Department of Commerce, Bureau of the Census, 1987 Economic Censuses of Women-Owned
Businesses (Washington D.C.: U.S. Government Printing Office, 1990), Table 2.
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Table 1-3. The Number of Women-Owned Businesses With & Without Paid Employees
by State: 1982 & 1987 (Thousands)

With Employees Without Employees
State
% %

1982 1987 Increase ‘1982 1987 Increase
U.S. Total 3117 618.2 984 | 2,301.0| 3,496.6 52.0
Alabama 4.6 9.2 98.7 26.2 38.8 48.0
Alaska 0.8 19| 1442 8.7 12.0 38.5
Arizona 3.8 89| 1368 313 51.6 64.9
| Arkansas 3.7 6.4 73.4 20.8 29.1 39.9
|| California 35.9 73.2 104.1 3188 |  486.7 52.6
Colorado 6.1 12.8 108.6 51.3 76.7 49.6
Connecticut 4.4 93| 1111 310 516 66.3
|| Delaware 0.8 1.8 117.1 4.9 7.9 62.8
|LDistrict of Columbia 0.8 1.2 61.8 8.1 98 20.0
Florida 16.8 39.5 135.7 1086 | 1819 67.4
Georgia 6.8 14.5 112.0 46.4 73.6 58.5
Hawaii 1.2 2.4 92.6 13.2 19.3 46.5
Idaho 1.6 3.1 97.6 11.8 15.9 342
Mlinois 13.4 25.5 90.3 969 | 151.6 56.4
Indiana 9.2 16.6 79.9 52.8 73.4 39.0
Towa 438 8.6 79.8 3131 450 43.7
Kansas 4.1 7.2 75.6 32.7 46.3 41.8
Kentucky 49 8.6 75.8 31.7 449 41.6
Louisiana 52 - 8.4 60.4 33.1 47.5 435
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TR

With Employees Without Employees
State
% %

1982 1987 Increase 1982 1987 Increase
Maine 1.7 4.0 136.4 12.8 20.0 55.9
Maryland 48 10.3 114.5 43.6 71.6 64.3
Massachusetts 55 13.9 154.4 57.7 - 975 69.0
Michigan 10.5 18.6 76.7 76.6 1154 50.6
Minnesota 6.1 12.4 103.2 50.1 75.8 51.1
Missi.ssippi 3.6 6.1 69.8 16.8 22.9 36.0
Missouri 6.9 13.5 95.0 47..2 74.2 573
Montana 1.8 33 78.4 10.9 145 32.5
Nebraska 29 5.0 74.7 19.9 27.2 37.2
Nevada 1.3 29 117.2 10.4 16.0 54.1
New Hampshire 1.0 25 178.7 7.0 12.0 79.1
New Jersey 9.0 194 1155 542 | 980 80.6 ||
New Mexico 23 42 83.2 14.0 212 515
New York 213 437 105.4 155.2 241.2 55.4
North Carolina 7.5 15.2 102.7 499 78.4 57.1
North Dakota 1.2 23 87.6 7.6 104 | 378
Ohio 12.2 22.0 80.7 90.3 132.1 46.2
Oklahoma 5.1 8.6 70.5 44.1 55.1 24.8
Oregon 5.1 9.5 86.4 354 49.4 39.7
Pénnsylvania 13.7 25.6 87.7 92.5 141.7 53.2
Rhode Island 1.4 3.9 141.3 10.5 18.9 71.8
South Carolina 3.8 7.5 100.1 233 35.1 50.6
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With Employees Without Employees
State
% %
1982 1987 Increase 1982 1987 Increase
South Dakota 1.2 22 79.2 8.1 11.1 372
Tennessee 6.3 11.2 78.6 384 56.3 46.6
“ Texas 21.0 404 922 178.7 257.7 442
| utan 1.7 3.9 130.7 174| 259 49.1 |
Vermont 1.1 2.5 129.5 7.0 113 62.5
Virginia 6.3 13.8 117.1 50.5 80.7 59.6
Washington 6.4 132 106.2 52.9 | 77.1 457
West Virginia 23 3.7 59.7 13.4 189 40.6
Wisconsin 6.8 12.2 79.6 37.6 57.0 51.5
|| Wyoming , 1.2 2.0 62.4 7.2 8.8 22.8 |

Source: U.S. Department of Commerce, Burean of the C